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1 Introduction

Smarten SnapShot monitors and captures insights for the anomalies observed in a time series data.
Anomaly detection helps users identify observations from a time series data when a KPI variable
deviates from normal behaviour or defined target. It is crucial to be notified when an anomaly
occurs and know the root causes for the deviation in performance of the KPI.

Smarten SnapShot provides in-app and email alerts when an anomaly occurs in the KPI variable. It
provides an overview of the anomaly observed over the last “n” periods along with explainable
visualizations and interpretation of the anomaly in easy-to-understand language. It showcases the
trends, volatility, and slice and dice analysis of the KPI variable by different context variables in the
data.

Smarten SnapShot provides two options to monitor a KPI:

SnapShot without Breakdown

Users can create and monitor SnapShot for a selected KPI and analyze that KPI variable performance
by performing slice and dice by related context variables in the data, for example, monitoring
GrossSales with monthly frequency and analyzing anomaly insights using City and ProductCategory
context variables.

SnapShot with Breakdown

Users can create and monitor SnapShot for a selected KPI for multiple values of a context variable in
the data. For example, if you want to monitor prices for multiple Crypto currencies, you can take
Price as a KPl and CurrencyName as a breakdown column. The system monitors anomalies for each
CurrencyName, e.g., Bitcoin, Dogcoin, etc., and generates alerts based on Price for each
CurrencyName.

2 Snapshot without a Breakdown

This section provides details about the SnapShot without a breakdown and how you can analyze it
and find out the insights and reasons for anomalies.

2.1 Create a SnapShot without a Breakdown

Smarten provides a step-by-step wizard to create and monitor Snapshot for a selected KPI variable
and analyze with its target variable performance by performing slice and dice by related context
variable(s) in the data.

About this task
Use this task to create a SnapShot.

Procedure
1. Click on the Plus icon ->SnapShot from the menu to create a NEW SnapShot.

© 2025, Smarten Visit us at www.smarten.com
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Welcome Dana Smith
Let's get started!

Tabular
4l Graph

Ml GeoMap
L2 kel

k& KPIgroup

Connect Data Sources

Start by connecting to a data source.
Choose from more than 50 data
sources, such as CSV Files, Excel
Files, SQL Server, MySQL, Google
Sheets, Oracle, Amazon Redshift.

Create & Publish Datasets

Use self serve Data Preparation tools
and prepare datasets for analysis.

No SQL or ETL scripting required!

Consume Data

Create reports, dashboards, KPIs,
visualizations, Predictive Models and
Anomaly Alerts.

No Bl expertise or data science skills
required.

Dashboard
|& SmartenView
2 Report

& Datasource

f& Dataset

1§ SnapShot

Recent | My favourites

| My folders || Repository H Datasets

www.smarten com Version 540

MENU OPTION-NEW SNAPSHOT

2. The system displays the New SnapShot screen.

3. Select the dataset you want to use for SnapShot, and click NEXT.

Smarten

New SnapShot - select data

sales Q

® f62 Sales_Dataset

3t Sales_Demo

[e=; Sales_Demo_2023
[e Sales_Demo_AFLI
fe3 sales_test

fe5 Sales_test-Dataset

@] [!]'I Sales_U
NEXT CANCEL

(62 Sales_Dataset_rtu1_part_sales

[62 Sales_Dataset_rtu1_part_employee

admin

QOctober 24, 2019 14:50:25

admin
October 24, 2018 14:47-10

admin

October 24, 2018 13:47-2

admin
May 11, 2018 15:21:00

AayushShah

April 25, 2023 11:39.44

kalpesh

January 18, 2024 17:28:27

admin
November 22, 2018 14:29:17

admin

December 07, 2019 00:06:46

Jignesh
Al 17 074 M-9208

Name
admin
N nnm

Oclober 24, 2019 14:51:10
admin

nnm
Oclober 24, 2019 14:48:13
admin
October 24, 2018 14:00:05
Smarten Admin
December 29, 2023 17:22:49
AayushShah

nnm

December 18, 2023 16:34.20

Bhumi Mehta

January

admin

May 25, 2022 14:32:53

admin

December 07, 2019 00:29:50

Jignesh
Anl 18 2074 180110

THE NEW SNAPSHOT PAGE — SELECTING THE DATASET FOR SNAPSHOT

4. Select the desired option for filtering and then, click NEXT.
a. Select No option to select the entire dataset data without any filters.

b. Select Yes option to select the filter criteria to filter dataset data.

o Add Condition:
= Select the Column from the drop-down list.
= Select the filter condition from the drop-down list.
= Select the Criteria based on option from the drop-down list. Depending
upon the Criteria selected, the system will provide appropriate filter
value selection control for filter condition.
o Click ADD to add the filter Condition.

© 2025, Smarten Visit us at www.smarten.com 5
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I New SnapShot

New SnapShot - filtering

Y Add condition

Column

ProductCategory W

[=] v

Criteria based on

List of Values w

ProductCategory(2) -

THE NEW SNAPSHOT PAGE — FILTERING DIALOG BOX-ADD CONDITION

o System will display the added Condition in the table at the bottom. Click the
Delete icon to remove the filter conditions. Click NEXT once the filters are
selected as per requirement.

© 2025, Smarten Visit us at www.smarten.com 6
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I New SnapShot

New SnapShot - filtering

Y Add condition

Column
ProductCategory v
= b

Criteria based on

List of Values w
FroductCategory(2) -
Column Operator Value
§|:| ProductCategory = Alcohalic Drinks,Bakery [i]
Expression
ProductCategory = Alcoholic Drinks, Bakery

NEXT CAMCEL BACK

THE NEW SNAPSHOT PAGE — FILTERING DIALOG BOX-ADDED FILTERS

5. Select KPI variable to create a new SnapShot.
a. Specify the expression for KPI variable which you would like to monitor for anomaly. You
can also create an expression by selecting the desired option(s) in the following way:

o Dimension Values: Select a Dimension or Measure available in the selected
dataset that you want to monitor for a desired period of time. Double-click on the
desired Dimension value.

o Functions: Select the function from the drop-down list; Double-click the type of
function to apply for the Dimension or Measure.

o Operators: Select the operator as per requirement.

b. Check the validity of the expression by clicking “VERIFY EXPRESSION”. If expression is valid,
click OK else an error message is displayed if found invalid.

© 2025, Smarten Visit us at www.smarten.com 7
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Smarten
I New SnapShot

New SnapShot - select variables

KPI variable {variable you would like to monitor for anomaly)

sum( GrossSales)

4
Dimension values Functions Operators
Measures “ | statistical V)= -
SalesQty )
CostofGoods veTimeSeriesToDate o r
ListPrice sum | 1 I
SalesPrice \ary

rowPercentage =

| GrossSales | 2 rowGroupPercentage =

columnPercentage *

Date - | columnGroupPercentage ==
Productdame

- __ -
tetal Dinronmtamn

£ VERIFY EXPRESSION

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-KPI VARIABLE

6. Specify a display name in the Display name for the KPI variable, which will be used in SnapShot
visualization and interpretation text.

Smarten
I New SnapShot

New SnapShot - select variables

Dimension values Functions

Operators

Measures “ | statistical v |7 .
SalesQty -

CostofGoods mostRecent ||

ListPrice relativeTimeSeries /

SalesPrice relativeTimeSeresToDate '

Target sum =

GrossSales summary =
Dimension rowPercentage ==

Diate rowGroupPercentage ==

ProductMame ¥ || eolumnPercentane Tll== M

VERIFY EXPRESSION

Gross Sales| |

Display name for KPI variable

THE NEW SNAPSHOT PAGE - SELECT VARIABLES-DISPLAY NAME

© 2025, Smarten Visit us at www.smarten.com 8
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7. Select a symbol or unit of the KPI variable from the Symbol for KPI variable drop-down list which
would indicate the KPI value unit.

Display name for KPI variable
Gross Sales

Symbol for KPI variable

Rs w

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-SELECT SYMBOL

8. Target variables are the expected benchmarks or goals that enable you to track your KPI
performance. You can monitor your KPI variable against the target value.
a. Select the No option if you don’t want to monitor KPI variable against a target
b. Select the Yes option, if you want to monitor KPI variable against the target. Specify an
expression in the text box for the target variable. You can also create an expression by
selecting the desired option(s) in the following way:
o Dimension Values: Select a Dimension or Measure available in the selected
dataset that you want to use as target variable. Double-click on the desired
Dimension value.
o Functions: Select the function from the drop-down list; Double-click the type of
function to apply for the Dimension or Measure.
o Operators: Select the operator as per requirement.
c. Check the validity of the expression by clicking “VERIFY EXPRESSION".
d. Specify a display name for selected target variable in the Display name for target variable,
which will be used in SnapShot visualization and interpretation text.

© 2025, Smarten Visit us at www.smarten.com 9
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) Mo
® Yes

Target

Dimension values

Measures
SalesOty
CostofGoods
ListPrice

-
=, dit

Dimension
ProductCategory
Producttame

Grosgs Sales Target

Smarten

I MNew SnapShot

New SnapShot - select variables

Do you want to set a target for the KPI variable?

Functions Operators
Arithmetic wl| t

abs
ceil
exp
fact
floor
leg
legTen

- == -
max

2 | VERIFY EXPRESSION |
Display name for target variable

3

Satting a target variable enables you to track your KFI performance against your tanget variable. The target variable repressnts your
expected benchmarks or goals.

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-SELECT TARGET VARIABLE

Select the desired option to monitor KPI performance breakdown with context variable.

a. Select “Yes” option if you want to monitor KPI performance breakdown based on context
variable. In other words, the user can create and monitor Snapshot for a selected KPI for
multiple values of a context variable in the data.

b. Select “No “option if you don’t want to monitor KPI performance breakdown with context
variable. In other words, the user can create and monitor SnapShot for a selected KPI
variable and analyze its performance with related context variables.

Display name for target variable

| Gross Sales Targed

Setting a target variable enables you to frack your KPI performance against your target variable. The target variable
represents your expected benchmarks or goals.

=

™ MNo

) Yes

Do you want to monitor KPI performance breakdown by context variable?

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-MONITOR TARGET BREAKDOWN-NO OPTION

© 2025, Smarten
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10. Select time dimension from Time Dimension column based on which you want to monitor the
KPI variable. System shows Date and Timestamp data type columns in the drop-down list.

11. Select the Calendar option if you want to monitor KPI variable based upon the calendar year.
Select the Financial option to monitor KPI variable as per the financial year. Financial year will be
considered as per the Financial start from parameter defined in the dataset.

Time dimension

Date

@ Calendar ) Financial

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-TIME DIMENSION-CALENDAR YEAR

12. Select the frequency of the time period from Frequency drop-down list. It provides frequency
options, such as Yearly, Quarterly, Monthly, Weekly, Daily, Hourly, and by minutes. You can

select “Monthly” as the frequency if you want to monitor the selected KPI variable on a monthly
basis.

Smarten JIEIEIE
New SnapShot - select variables

None

Do you want to monitor target breakdown by context variable?

@®
O Yes

No
Time dimension Q
Date
@® calendar O Financial

Select the frequency you want to use for anomaly

Monihly
Yearly
Quarterly
Monthly
weekly

Daily
Year to date
Quarter to date
Month to date

Week to date

itis a “Low” polarity.
CANCEL  BACK

Www_smarten.com Version 5.3 8 001

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-SELECT FREQUENCY

13. Specify the number of periods for which you want to monitor analyse KPI variable. If you want to
monitor the selected KPI variable with a monthly frequency and want to analyze last 12 months
of data, you can specify value 12 in No. of periods for trend analysis text box.

© 2025, Smarten Visit us at www.smarten.com
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Smarten
I New SnhapShot

New SnapShot - select variables

Do you want to monitor KPI performance breakdown by context variable?
@ No
) Yes

Time dimension

Date W
® Calendar () Financial
Frequency

Monthly W

Mo. of periods for trend analysis

12 {2 - 30)

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-TREND ANALYSIS-TIME FRAME

14. Specify the Polarity (High/Low) of the KPI variable. Polarity is used to determine whether a high
value or a low value is better for a target KPI. For example, Profit Target KPI has high polarity, as
a higher value is better while Discount target KPI has low polarity, as a lower value is better. You
can specify polarity of the KPI variable based on its nature. The system uses target polarity when
it shows a green or red indicator for the KPI variable when compared to the previous period.

© 2025, Smarten Visit us at www.smarten.com 12
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Smarten
I New SnapShot

New Snapshot - select variables

Do you want to monitor KPI performance breakdown by context variable?

() Yaes

Time dimension

Date v
@ Calendar ) Financial
Frequency

Monthly w

Mo. of periods for trend analysis
12 (2-30)

Polarity
High v
If the increase in value of the KPI is beneficial, it is a “High" polarity KPI, whereas if the increase is adverse, it is a “Low”

polarity.
e.g., Sales is a High polarity KPI, while Return Quantity is a Low polarity KPI

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-POLARITY

15. Select context variables based on which you want to further slice and dice your KPI variable and
find out the reasons for an anomaly. For example, selecting “State” and “ProductCategory” as
context variables will show which states and products contribute the most towards selected KPI
variable (for example, GrossSales) and which ones less. This enables a more granular level of
analysis.

Select the context variable{s) {if any)

[ +] e
CostofGoods + 1 State -
ListPrice + 1 ProductCategory -
SalesPrice +
GrossSales + -

I e.g., region, discount, product etc.

THE NEW SNAPSHOT PAGE-SELECT VARIABLES-SELECT CONTEXT VARIABLE

© 2025, Smarten Visit us at www.smarten.com
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16. You can choose the timeframe to analyze the contributions for your KPI.

a. Total contribution over the selected period: It shows the aggregated total value of your
KPI over the selected time frame. For example, you have create GrossSales snapshot with
monthly frequency and selected 12 months as no. of periods to be analyzed. In
Contribution tab, it shows total aggregated value of KPI over last 12 months. Whole
contribution analysis by context variable shows aggregated values over last 12 months.

b. Contribution as on last date of latest period: It displays the contributions as on the last
date in the selected time frame. For example, you have Stock closing balance KPI with
monthly frequency and latest data of 31-July-2024. It shows July-2024 stock closing value
in the contribution analysis.

No. of periods for trend analysis

12 2 -30)
Polari
High i
f tha incyeasa in value of the KPP is bansficial, it is a2 "High™ polarity P, whereas if the increase is adverse, it iz 2 "Low” polarity.
0., s a High polarity KPI, while Return Quantity is a Low polarity KPI.
Select the cyntext variable(s) (if any)
L+ =

GrozsSales + 4| 1 ProductCategory =
Productdame +

State +

City + .

I e.g., region, discount, \product etc.

How would you like to §nalyze the contributions for your KPI?

I:'izl Total contribution over12 maonths I () Confributien as on last date of latest period

Selecting "Total contribution owver the selected pericd" will show how each value of your context variable contributed to your KPI throughout
the entire chosen timeframe. Choosing "Contfribution as on last date of latest peried” will display the contributions as on the last date in the
selected tmeframe.

CAMCEL BACK

THE NEW SNAPSHOT PAGE-ANALYZE THE CONTRIBUTIONS FOR YOUR KPI

17. Click NEXT.

© 2025, Smarten Visit us at www.smarten.com 14



Smarten

2.2 Analyze the SnapShot

Once the SnapShot is created, you can analyze the target KPI with various visualizations and easy-to-
understand interpretation with various views, such as Overview, Comparison, Contribution, Volatility
and Target. It provides details about the overall trend observed in anomaly detection (with or
without selecting context variables) over a selected number of periods, comparative study of
changes observed among the last two time periods, i.e., current and previous time periods, an
analysis of the contextual anomalies and their contributions, and volatility in anomaly behaviour
observed over a period of time. This constitutes a thorough evaluation of the anomalies detected
along with key insights based upon time dimension and contexts chosen.

2.2.1 Snapshot Overview

This screen provides a brief overview of the anomaly insights based upon the preselected
parameters, target, and context variables (if any). It obtains a comparative analysis of how the target
KPI varies over the current and previous time periods, which context variables (if any) contribute to
the corresponding variation, an overall trend over a chosen time frame, determines the number of
anomalies observed over a period of time, and also shows the holistic view of the significant and
non-significant contributors in the selected time frame, which helps you to easily identify the key
factors for your selected target as well as how volatile the behaviour of the target KPI has been. All
this information is explained in easy-to-understand language supplemented with visualizations to
analyze the trend and behaviour of a target KPI.

About this task
Use this task to view overview of the SnapShot object.

Procedure
1. Open the SnapShot object in order to view the overview.
2. The system shows the Snapshot overview on the Anomaly SnapShot page.

© 2025, Smarten Visit us at www.smarten.com 15
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Smarten

I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) -

Nov-2023 -vs- Dec-2023 (35.10%) |

35.10%
Rs 5.39 M Rs 3.50 M
Nov-2023 5 Dec-2023
o - e .., o ¥ .

Gross Sales trend over last 12 months { — )

10M

N __-

Pla[=]+iale

s/ B R[(alv el
‘SnapShot updated on 18-Jul-2024 16:34:12 | Data updated on 08-Jul-2024 06:23:10

Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7)

Analyze this in more detail.

= Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 5.39 M)

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs 0.15

M) and State Washington (67.58%, Rs 0.95 M).

= The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)

A

Lowar Quartile

m = T T J T
prel an® PE] 073 el
o cant et s e T oo ?

® Good Anomaly Expested

Gross Sales exhibited no trend over the last 12 months.
The rise (321.35%) in Gross Sales was highest for Aug-2023.
5 The drop (50.12%) in Gross Sales was highest for Feb-2023.
2 anomalies were detected over the last 12 months with 1 good anomalies and 1 bad anomalies detected.
« Good anomaly was observed in Aug-2023

« Bad anomaly was observed in Jul-2023

Gross Sales contributions over last 12 months

= Overall Gross Sales over last 12 months - Rs 62.76 M.

Gross Sales volatility over last 12 months (Low)

Low volatility - index 34.64 was observed for Gross Sales over the last 12 months

wow.smarten.com

] 7 n n T T
NPLLE ™

® Bad Anomaly

Analyze context based contributions in more detail.

« ProductCategory Alcoholic Drinks (31.52%, Rs 19.78 M), State Washington (27.06%, Rs 16.99 M) significantly contributed to Gross Sales in last 12 months.
» ProductCategory Tea (1.47%, Rs 0.92 M), State AZ (0.13%, Rs 0.08 M) did not significantly contribute to Gross Sales in last 12 months.

Analyze this volatility in more detail

‘ersion 5.4.0

SNAPSHOT OVERVIEW — OPEN ANOMALY SNAPSHOT

1. Current Period vs. Previous period values:

This section displays the actual values of the current and previous periods in absolute terms with

comparison shown with up/down arrow sign in percentage terms. The interpretation provides

information about the selected KPI variable during the selected period. If target variable is

selected, it provides insights of the selected KPI variable against the set target during the

selected period.

e Snapshot without target variable: The section
variable of the current and previous periods in

displays the actual values for the selected KPI
absolute terms where the increase/decrease

(while comparing the current and previous period) is indicated by up/down arrow sign

respectively. The system uses interprets polarity when it shows a green or red indicator for

the KPI value when compared to the previous period. The interpretation box will present the

major increase and decrease in respect of the selected context variable(s) for the current

period.

© 2025, Smarten
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Smarten 2| Pa =]+ [a[2
I SnapShot_GrossSales % B R &8 Y P s 8
SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35
Gross Sales
Rs 3 50 M (Dec-2023) - Anomaly SnapShot (7) || Comparison | Contribution | Volatility )
Nov-2023 -vs- Dec-2023 (35.10%) |} e Sk
35.10% = Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
- 1UVe Nov-2023 (Rs 5.39 M)
Rs 5.39 M & Rs 3.50 M « The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs
hov-2023 Dec-2023 0.15 M) and Stats Washington (67.58%, Rs 0.95 M)
. = The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
. - o — Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).
. . o - .

ANOMALY SNAPSHOT - WITHOUT TARGET VARIABLE

e Snapshot with target variable: This section displays the actual values related to the selected
KPI variable against the target variable for the current and previous periods. It will
specifically show the increase or decrease in KPI performance against the set target in both
percentage and absolute terms. The system uses target polarity when it shows a green or
red indicator for the target value when compared to the previous period. The interpretation
box will display the major increase and decrease in respect of the selected context
variable(s) against the set target for the current period. At the same time, it would also
display the most and the least successful context variable(s) against the set target for the
current period.

Smarten 9 s i1
I SnapShot_GrossSales | BR & Y P 20O 4
SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35
Gross Sales
Rs 3.50 M (Dec-2023) - Anomaly SnapShot (7) ||Comparison | Contribution | Volatility (7) | Target
Nov-2023 -vs- Dec-2023 (88.54%) ) i e dotad
88 540/ + Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
- o Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M
Rs 5.39 M Rs 350 M achieving 88.54% of the set target
Nov-2023 Rs395M Dec2023 « The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs
0.15 M) and State Washington (67.58%, Rs 0.95 M)

« The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
- . ® b . Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023

= ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the
target Gross Sales Target for Dec-2023.

ANOMALY SNAPSHOT — WITH TARGET VARIABLE

2. Trend over the selected period:
Itis followed by a chart that presents the visualization or trend of the overall selected period.
The interpretation of the chart is provided accordingly.

e SnapShot without target variable: This section displays the anomaly trend chart and the
interpretation of the anomalies in respect of KPI variable accordingly. The chart might
exhibit a trend or no trend depending upon the trend observed during the selected period.
The interpretation box further shows the highest rise and fall of KPI variable and the number
of anomalies that occurred at any time during the selected period.

o Green Dot on the chart: Good Anomaly
o Yellow Dot on the chart: Expected Anomaly
o Red Dot on the chart: Bad Anomaly

© 2025, Smarten Visit us at www.smarten.com
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Gross Sales trend over last 12 months ( = )
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Gross Sales exhibited no trend over the last 12 months.
The rise (321.35%) in Gross Sales was highest for Aug-2023.
) The drop (50.12%) in Gross Sales was highest for Feb-2023.
2 anomalies were detected over the last 12 months with 1 good anomalies and 1 bad anomalies detected
« Good anomaly was observed in Aug-2023

« Bad anomaly was observed in Jul-2023

ANOMALY SNAPSHOT - ANOMALY CHART WITHOUT TARGET VARIABLE

o SnapShot with target variable: This section displays the trend chart and the interpretation
in respect of KPI variable against the set target accordingly. In other words, the trend of KPI
variable and target variable will become visible to understand the comparison between the
two. The chart might exhibit a trend or no trend during the selected period. The
interpretation box further provides information about the Target achievement analysis
during the selected period. In other words, it elaborates how close or far was the selected
KPI variable in meeting with set target at any time during the selected period.

o Green Dot on the chart (Normal Range): The KPI performance against the set target is
either achieved or nearly achieved. It is close or very close to the expected KPI
performance.

o Yellow Dot on the chart (Warning Range): The KPI performance against the set target is
either not even closely achieved or quite below the set target.

o Red Dot on the chart (Alert Range): The KPI performance against the set target is below
the expectations though it might be very close to the set target at any particular point of
time.
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Gross Sales vs Gross Sales Target trend over last 12 months ( = )
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Gross Sales exhibited no trend over the last 12 months
The rise (321.85%) in Gross Sales was highest for Aug-2023
B The drop (50.12%) in Gross Sales was highest for Feb-2023
Target achievement analysis over last 12 months:
« Gross Sales didn't meet the target for 3 times in last 12 months on Sep-2023, Nov-2023 and Dec-2023
« Gross Sales was very close to achieving the target 2 times: on Sep-2023 (91.92%) and Nov-2023 (94.65%)
« Gross Sales achieved the target 9 times within the last 12 months: Jan-2023, Feb-2023, Mar-2023, Apr-2023 and 5 times more
« Gross Sales was in the alert range 4 times and achieved the target for 3 times while in this range
« Gross Sales was in the waming range 3 times and achieved the target for 1 time while in this range.

= Gross Sales was in the normal range 5 times and achieved the target for 5 times while in this range

ANOMALY SNAPSHOT - ANOMALY CHART-WITH TARGET VARIABLE

3. Contributions over the selected period:
Itis followed by the interpretation box which presents the contributions made by the selected
KPI variable for the selected period.

e SnapShot without target variable: This section displays the interpretation box related to the
contributions made by the selected KPI variable for the selected period accordingly. At the
same time, it also displays the most and the least significant contributions made during the
selected period.

Gross Sales contributions over last 12 months Analyze context based contributions in more detail

« Overall Gross Sales over last 12 months - Rs 62.76 M.
« ProductCategory Alcoholic Drinks (31.52%, Rs 19.78 M), State Washington (27.06%, Rs 16.99 M) significantly contributed to Gross Sales in last 12 months

« ProductCategory Tea (1.47%, Rs 0.92 M), State AZ (0.13%, Rs 0.08 M) did not significantly contribute to Gross Sales in last 12 months

ANOMALY SNAPSHOT — INTERPRETATION OF CONTRIBUTIONS - WITHOUT TARGET VARIABLE

e Snapshot with target variable: This section displays the interpretation box related to the
contributions made by the selected KPI variable against the set target for the selected
period. It displays the most significant and the least significant contributions made during
the selected period. At the same time, it also displays the most and the least successful
target achievers for their respective aggregated targets during the selected period.

Gross Sales contributions over last 12 months Analyze context based contributions in more detail

« Overall Gross Sales over last 12 months - Rs 62.76 M

» ProductCategory Alcoholic Drinks (31.52%, Rs 19.78 M), State Washington (27.06%, Rs 16.99 M) significantly contributed to Gross Sales in last 12 months.

= ProductCategory Tea (1.47%, Rs 0.92 M), State AZ (0.13%, Rs 0.08 M) did not significantly contribute to Gross Sales in last 12 months.

« ProductCategory Bakery (198.73%) and State AZ (136.26%), were among the most successful target achievers for their respective aggregated targets for the past 12 months

= ProductCategory Tea (18.74%) and State Arizona (98.61%), were among the least successful target achievers for their respective aggregated targets for the past 12 months

ANOMALY SNAPSHOT — INTERPRETATION OF CONTRIBUTIONS - WITH TARGET VARIABLE
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4. Volatility (High/Low) of the selected KPI indicates whether the trend has high/low fluctuations
during the selected period.

e Volatility Index without target variable: This section displays the Volatility Index of the
selected KPI during the selected period.

Gross Sales volatility over last 12 months (Low) Analyze this volatility in more detail

Low volatility - index 34.64 was observed for Gross Sales over the last 12 months

ANOMALY SNAPSHOT — VOLATILITY - WITHOUT TARGET VARIABLE

e Volatility Index with target variable: This section displays the Consistency Index figures
apart from Volatility Index during the selected period.

Gross Sales volatility over last 12 months (Low) Analyze this volatility in more detail

Low volatility - index 34.64 was observed for Gross Sales over the last 12 monihs

High consistency index - 71.67% was observed for target achievement of Gress Sales over the last 12 months.

ANOMALY SNAPSHOT — VOLATILITY - WITH TARGET VARIABLE

5. Target Achievement Analysis:
This section displays an overview of the Target achievement analysis for the selected period. The
interpretation box displays the overall KPI performance against the set target, consistency index,
highest and lowest target achievement during the selected period and more. This section will be
displayed when Target variable is selected in the SnapShot.

Gross Sales target achievement analysis over last 12 months Analyze the target achievement in more detail

=« Overall Gross Sales for the last 12 months was Rs 62.76 M, with 115.39% target achievement against target Gross Sales Target of 54.39 M.

« Gross Sales target was consistently achieved for a period of 8 months from Jan-2023 to Aug-2023

« Highest Gross Sales target achievement (176.20%) was observed in Jul-2023 and lowest Gross Sales target achievement (88.54%) was observed in Dec-2023
« ProductCategory Alcoholic Drinks and State Florida achieved targets more frequently than other values over the last 12 months

-« State AZ missed the targets more often than other values over the last 12 months

ANOMALY SNAPSHOT - TARGET ACHEIVEMENT ANALYSIS - INTERPRETATION BOX

2.2.2 Comparison with previous period

This screen provides a brief overview of the anomaly insights based upon the preselected
parameters, target, and context variables. It obtains a comparative analysis of how the KPI varies
over the current and previous time periods, which context variables contribute to the corresponding
variation during the current and previous time periods, an overall trend during the current and
previous periods, determines the number of anomalies observed over the two time periods, and also
shows the holistic view of the significant and non-significant contributors during that time, which
helps you to easily identify the key factors for your selected KPI as well as how volatile the
behaviour of the target KPI has been. If more than one context variables exist, the user can view the
contribution by selecting the desired context variable from the drop-down list. All this information is
explained in easy-to-understand language supplemented with visualizations to analyze the trend and
behaviour of a KPI.

About this task
Use this task to view comparison analysis of the current and the previous periods.
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Procedure

1. Open the SnapShot object in order to view the SnapShot object.

2. The system shows the Snapshot overview on the Anomaly SnapShot page by default.
3. Click on the Comparison tab.

Smarten a[Pal=]

ISnapShot_GrossSales 2 BRB YR 20OSB

A

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26°35

Gross Sales

Rs 3.50 M (Dec-2023) - Anomaly SnapShot (7) | Comparison | Contribution | Volatility ()

Nov-2022 -vs- Dec-2022 (35.10%) I} Analyze this in more detail.

35 1 Du/ « Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as
- ° compared to Nov-2023 (Rs 5.39 M).

Rs 5.39 M & Rs 3.50 M + The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks
Nov-2023 Dec-2023 (76.03%, Rs 0.15 M) and State Washington (67.58%, Rs 0.95 M).

The major rise in Gross Sales in Dec-2023 was observed in ProductCategory
s o . . . Confectionary (63.35%, Rs 0.07 M) and Siate Florida (30.44%, Rs 0.30 M)

Gross Sales trend over last 12 months ( = )

ioM

SNAPSHOT - COMPARISON TAB

1. Current Period vs. Previous Period Comparison:
This section displays the actual values of the current and previous periods in absolute terms

with comparison shown with up/down arrow sign in percentage terms. The interpretation
provides information about the selected KPI variable during the selected period. If target
variable is selected, it provides insights of the selected KPI variable against the set target
during the selected period.

e SnapShot without target variable:
The section displays the actual values for the selected KPI variable of the current and
previous periods in absolute terms where the increase/decrease (while comparing the
current and previous period) is indicated by up/down arrow sign respectively. The
system uses interprets polarity when it shows a green or red indicator for the KPI value
when compared to the previous period. The interpretation box will present the major
increase and decrease in respect of the selected context variable(s) for the current
period.
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I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Monthly

A Oals iy

c R BR®B YL 20O &

SnapShot updated on 22-Jul-2024 10:27.34 | Dala updated on 22-Jul-2024 10:26.35

Anomaly SnapShot (7) | Comparison || Contribution | Volatility (7)

Nov-2023 -vs- Dec-2023 (35.10%) [}

Context based contribution for Gross Sales from Nov-2023 to Dec-2023

+ Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as

+ The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks

« The major rise in Gross Sales in Dec-2023 was observed in ProduciCategory

35.10%
Rs 5.39 M Rs 3.50 M
Nov-2023 Q Dec-2023
. PR . .
. .-, (] . o

compared to Nov-2023 (Rs 5.39 M)

(76.03%, Rs 0.15 M) and State Washington (67.58%, Rs 0.95 M)

Confectionary (63.35%, Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)

Select the context variable: . ProductCategory v

ProductCategory based contribution for Gross Sales from Nov-2023 to Dec-2023

SNAPSHOT — COMPARISON - WITHOUT TARGET VARIABLE

e SnapShot with target variable:

This section displays the actual values related to the selected KPI variable against the
target variable for the current and previous periods. It will specifically show the increase
or decrease in KPI performance against the set target in both percentage and absolute
terms. The system uses target polarity when it shows a green or red indicator for the
target value when compared to the previous period. The interpretation box will display
the major increase and decrease in respect of the selected context variable(s) against
the set target for the current period. At the same time, it would also display the most
and the least successful context variable(s) against the set target for the current period.

Smarten

I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Month

:\’,QA:: "SIy 3

s % B R & Y P s 0 &

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Anomaly SnapShot () ‘ Comparison ‘ Gontribution | Volatility (7) | Target

Nov-2023 -vs- Dec-2023 (88.54%) 5

88.54%

Rs 5.39 M 5 Rs 3.50 M
MNov-2023 Rs 3.95M Dec-2023

¢ . s v " a
L] L 3 L . L ]

Context based contribution for Gross Sales from Nov-2023 to Dec-2023

+ Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as

« The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks

« The major rise in Gross Sales in Dec-2023 was observed in ProductCategory

« ProductCategory Bakery (270.87%) and State Ohio (196.84%) were the most successful in

« ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in

compared to Nev-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales
Target of Rs 3.95 M, achieving 88.54% of the set target.

(76.03%, Rs 0.15 M) and State Washington (67.58%, Rs 0.95 M)

Confectionary (63.35%, Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

achieving the target Gross Sales Target for Dec-2023

achieving the target Gross Sales Target for Dec-2023

Select the context variable ProductCategory ~

SNAPSHOT — COMPARISON-WITH TARGET VARIABLE

2. Context variable based contribution:

This section shows context variable based contribution for the current and previous time

periods.

e SnapShot without target variable:

The section displays the context based contribution for the selected KPI variable for the

current and previous periods.
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Gross Sales
Re 3.50 M (Dec-2023) - Monthly Anomaly SnapShot(f) | Comparison | Contribution | Volatility ()
Context based contribution for Gross Sales from Nov-2023 to Dec-2023 Select the cunlexlvariablel ProductCategory v
ProductCategory based contribution for Gross Sales from Nov-2023 to Dec-2023
Now-2023
Dec-2022 .
oo™ os™ Lo Lo 0% 25M 00 B A 00 ast 5 0%
® Alcoholic Drink.  ® Bakery ® Confectionary ® Cool Drinks @ Fruit Juices @ Health Drinks ® ice Cream ® snacks ® e

CONTEXT BASED COMPARISON-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays context based contribution for the selected KPI variable for the
selected time period. If target variable is selected, it also displays the context variable
performance radar chart of the target achievement in the current period.

Context based contribution for Gross Sales from Nov-2023 to Dec-2023 Select the context variable:| ProductCategory hd

ProductCategory based contribution for Gross Sales from Nov-2023 to Dec-2023

Now-2023

Dec-2023

oo P P L5 200 - 0% 450 P A5

® Alcohalic Drink . @ Bakery @ Confectionary ® Cool Drinks @ Fruit Juices ® Health Drinks. ® ice Cream @ Snacks ® Tea

ProductCategory performance for target achievement in Dec-2023

Aleoholic Drink..

Ice Cream Cool Drinks

Snacks Bakery

‘Confectionary

Health Drinks Fruit Juices

® Gross Sales ® Gross Sales Tar.

CONTEXT BASED COMPARISON - WITH TARGET VARIABLE

3. Trend based on context variable values:

This section shows tabular representation of the increasing or decreasing trend in the
contribution for the selected KPI variable for the overall selected period.

e SnapShot without target variable:
This section displays the tabular representation of the significant increasing or
decreasing trend observed in each value of the context variable in contribution for the
selected KPI variable for the current and previous periods in percentage and absolute
terms. The system uses interprets polarity when it shows a green or red indicator for the
KPI value when compared to the previous period.
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The following ProductCategory(s) reveals a significant increasing or decreasing trend in contribution for Nov-2023 to Dec-2023 for Gross Sales:

Snacks reveals a 76.03% (Rs 0.15 M) decrease from Nov-2023 to Dec-2023, and this trend contributed to 1.36%, Rs 0.05 M of Gross Sales in Dec-2023 as compared to 3.69%, Rs 0.20 M in Nov-2023

2

Ice Cream raveals a 65.88% (Rs 0.36 M) decrease from Nov-2023 to Dec-2023, and this trend contributed to 5.34%, Rs 0.19 M of Gross Sales in Dec-2023 as compared to 10.16%, Rs 0.55 M in Nov-2023

Confectionary reveals a 63.35% (Rs 0.07 M) increase from Nov-2023 to Dec-2023, and this trend contributed to 4.87%. Rs 0.17 M of Gross Sales in Dec-2023 as compared to 1.94%, Rs 0.10 M in Nov-2023

.

Alcoholic Drinks reveals a 54.72% (Rs 1.01 M) decrease from Nov-2023 to Dec-2023, and this trend contributed to 23.95%, Rs 0.84 M of Gross Sales in Dec-2023 as compared to 34.33%, Rs 1.85 M in Nov-
2023.

Tea reveals a 31.50% (Rs 0.03 M) decrease from Nov-2023 to Dec-2023, and this trend contributed to 1.84%, Rs 0.06 M of Gross Sales in Dec-2023 as compared to 1.74%, Rs 0.09 M in Nov-2023.

Bakery reveals a 30.95% (Rs 0.49 M) decrease from Nov-2023 to Dec-2023, and this trend contributed te 31.48%, Rs 1.10 M of Gross Sales in Dec-2023 as compared to 29.59%, Rs 1.59 M in Nov-2023

Fruit Juices reveals a 26.10% (Rs 0.13 M) increase from Nov-2023 to Dec-2023, and this trend contributed to 17.58%, Rs 0.61 M of Gross Sales in Dec-2023 as compared to 9.05%, Rs 0.49 M in Nov-2023

Cool Drinks reveals a 9.30% (Rs 0.00 M) increase from Nov-2023 to Dec-2023, and this frend contributed to 1.10%, Rs 0.04 M of Gross Sales in Dec-2023 as compared to 0.65%, Rs 0.04 M in Nov-2023.

Health Drinks reveals a 8.51% (Rs 0.04 M) decrease from Nov-2023 to Dec-2023, and this trend contributed to 12.47%, Rs 0.44 M of Gross Sales in Dec-2023 as compared to 8.85%, Rs 0.48 M in Nov-2023.

TREND COMPARISON - TABLE-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
This section displays the tabular representation of the significant increasing or
decreasing trend observed in each value of the context variable in contribution for the
selected KPI variable for the current and previous periods and whether each value of the
context variable achieved or failed to achieve the target during the current period. The
actual values are presented in both percentage and absolute terms. The system uses
target polarity when it shows a green or red indicator for the target value when
compared to the previous period.

The following ProductCategory(s) reveals a significant increasing or decreasing trend in contribution for Nov-2023 to Dec-2023 for Gross Sales:

Bakery reveals a 30.95% (Rs 0.49 M) decrease from Nov-2023 (29.59%, Rs 1.59 M) to Dec-2023 (31.48%, Rs 1.10 M) in Gross Sales and it achieved its Dec-2023 target Gross Sales Target of 0.41 Mby
achieving 270.87% of the targst.

Fruit Juices raveals a 26.10% (Rs 0.13 M) increase from Nov-2023 (9.05%, Rs 0.49 M) to Dec-2023 (17.58%, Rs 0.61 M) in Gross Sales and it achieved its Dec-2023 targst Gross Sales Target of 0.53 M
by achieving 115.32% of the target

Alcoholic Drinks reveals a 54.72% (Rs 1.01 M) decrease from Nov-2023 (34.33%, Rs 1.85 M) to Dec-2023 (23.95%, Rs 0.84 M) in Gross Sales and it achieved its Dec-2023 target Gross Sales Target of
0.83 M by achieving 100.40% of the target.

Snacks reveals a 76.03% (Rs 0.15 M) decrease from Nov-2023 (3.69%, Rs 0.20 M) to Dec-2023 (1.36%, Rs 0.05 M) in Gross Sales and it achieved its Dec-2023 target Gross Sales Target of 0.04 M by
achieving 132.76% of the target.

Ice Cream reveals a 65.88% (Rs 0 36 M) decrease from Nov-2023 (10.16%, Rs 0.55 M) to Dec-2023 (5.34%, Rs 0.19 M) in Gross Sales and it fails to achieve its Dec-2023 target Gross Sales Target of
0.28 M by achieving 66.83% of the target

Health Drinks reveals a 8.51% (Rs 0 04 M) decrease from Nov-2023 (8.85%, Rs 0.48 M) to Dec-2023 (12.47%, Rs 0.44 M) in Gross Sales and it fails to achieve its Dec-2023 target Gross Sales Target of
0.79 M by achieving 55.42% of the target

Confectionary reveals a 63.35% (Rs 0.07 M) increase from Nov-2023 (1.94%, Rs 0.10 M) to Dec-2023 (4.87%, Rs 0.17 M)in Gross Sales and it fails to achieve its Dec-2023 target Gross Sales Target of
0.35 M by achieving 49.30% of the target.

Cool Drinks reveals a 9.30% (Rs 0.00 M) increase from Nov-2023 (0.65%, Rs 0.04 M) to Dec-2023 (1.10%, Rs 0.04 M} in Gross Sales and it fails to achieve its Dec-2023 target Gross Sales Target of 0.26
M by achieving 14.71% of the target.

@ » » @ @

Tea reveals a 31.50% (Rs 0.03 M) decrease from Nov-2023 (1.74%, Rs 0.09 M) to Dec-2023 (1.84%, Rs 0.06 M) in Gross Sales and it fails to achieve its Dec-2023 target Gross Sales Target of 0.47 M by

achieving 13.77% of the target.

TREND COMPARISON TABLE-WITH TARGET VARIABLE

4. Contribution by context variable with current and previous period comparison:

This section shows KPI variable value by selected context variable values. It shows the
comparison between the current and the previous periods along with the percentage
change and change indicator for each context variable value.

SnapShot without target variable:

This section displays the tabular representation of selected KPI variable by context variable
based contribution for the current and previous periods in percentage and absolute terms.
More significantly, the change in trend observed during the selected period while comparing
the current and previous periods (change indicator represented by up/down arrow sign) is
also revealed in percentage and absolute terms.
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Gross Sales by ProductCategory contribution
Nov-2023 Dec-2023 Change (Nov-2023 to Dec-2023)
ProductCategory Gross Sales (%) Gross Sales (Rs) Gross Sales (%) Gross Sales (Rs) Gross Sales (%) Gross Sales (Rs) Change indicator

Snacks 3569 020Mm 136 0.05M 76.03 0.15M 5
Ice Cream 10.16 055M 534 0.19M 65.88 03M 5
Confectionary 194 010M 487 017 M 63.35 007 M /‘
Alcoholic Drinks 34.33 185 M 2395 084M 5472 101M 5
Tea 174 0.09M 154 0.06M 3150 0.03M 5
Bakery 29.59 159 M 31.48 110M 30.95 049 M 5
Fruit Juices 9.05 049M 1758 0B61M 26.10 013M /‘
Cool Drinks 0.65 0.04M 110 0.04M 9.30 0.00M {
Health Drinks 8.85 048M 12.47 044 M 851 0.04M 5

COMPARISON-CHANGE-WITHOUT TARGET VARIABLE

e SnapShot with target variable:

This section displays the tabular representation of selected KPI variable by each value of
context variable based contribution for the current and previous periods against the set
target in percentage and absolute terms. More significantly, the change observed while
comparing the current and previous periods (change indicator represented by up/down
arrow sign) is also revealed in percentage and absolute terms.

Gross Sales by ProductCategory contribution
Nov-2023 Dec-2023 Change (Nov-2023 to Dec-2023)

ProductCategory | Gross Sales (%) | Gross Sales (Rs) | Gross Sales Target acmEJ::::m {sey| Gross Sales (%) | Gross Sales (Rs) | Gross Sales Target acme:::;e; {54y | Gross Sales (%) | Gross Sales (R} mmm?:f:r:ls (o5 | Change indicator
Bakery 2059 1591 0.94M 169.20 3148 110M 0.41M 27087 3095 0.49M 27087

Fruit Juices 905 0491 023M 21207 1758 061 M 053M 1532 2610 0131 1532

Alcoholic Drinks 3433 1351 126M 14636 2395 0.34M 083 M 100.40 5472 1011 100.40

Snacks 369 020M 039M 5066 136 0.05M 00414 13276 76.03 0.15M 13276 [
Ice Cream 1016 055M 092M 5940 534 019 M 028 M 66.83 6588 036 M 66,83 ]
Health Drinks. 585 0.4 0911 5266 1247 0.44M 079 M 55.42 851 0.041 5542 [ ]
Confectionary 194 0.10M 0.39M 2657 487 01TM 035 M 48.30 63.35 0.07M 4830 %
Cool Drinks 055 0.04 M 017TM 2060 110 0.04M 026 M 1471 9.30 0.00M 1471 %+
Tea 174 009M 047M 1979 184 0.06 M 047 M 1377 3150 0031 1377 [ ]

COMPARISON-CHANGE-WITH TARGET VARIABLE

2.2.3 Contribution

This section presents an analysis of the overall contributions made by the context variables toward
the target KPI for the given timeframe which could be contribution over the selected period or as on
the last date of the latest period. It also identifies the significant combinations of context variables
that have contributed to the overall outcome. All this information is explained in easy-to-understand
language supplemented with visualizations to analyze the trend and behaviour of a KPI.

About this task
Use this task to view contribution analysis of the selected period.

Procedure

1. Open the SnapShot object in order to view the SnapShot object.

2. The system shows the Snapshot overview on the Anomaly SnapShot page by default.
3. Click on the Contribution tab.
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SnapShot updated on 22-Jul-2024 102734 | Data updated on 22-Jul-2024 10:26:35

Gross Sales
Re 350 M (Dec-2023) - Anomaly SnapShot () | Comparison | Contribution | Volatility )
Nov-2023 -vs- Dec-2023 (35.10%) |} Analyze this in more detail,
35.10% + Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as
. ° compared to Nov-2023 (Rs 5.39 M)
Rs 5.39 M & Rs 3.50 M + The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks
Nov-2023 Dec-2023 (76.03%, Rs 0.15 M) and State Washington (67.58%, Rs 0.95 M).
[ « The major rise in Gross Sales in Dec-2023 was observed in ProductCategory
. PR . * o Confectionary (63.35%, Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)
L] L 2 . - L ]
Gross Sales trend over last 12 months (= )

oM

&M
Upper Quartile -
A

SNAPSHOT- CONTRIBUTION TAB

1. Contribution overview:
This section displays the contributions of the selected KPI variable for the given timeframe. If
target variable is selected, it provides insights of the selected KPI variable against the set
target during the given timeframe. Timeframe could be the contribution over the selected
period or as on the last date of the latest period.

e SnapShot without target variable:
The section displays the contributions of the selected KPI variable for the given
timeframe in absolute terms. It further displays the significant and non-significant
contributions in respect of selected context variables in absolute and percentage terms.

Smarten @ @iz s a2
ISnapShotﬁGrossSales c % B R & Y D s S

‘SnapShot updated on 22-Jul-2024 10:27.34 | Dala updated on 22-Jul-2024 10:26:35

Gross Sales

Rs 3.50 M (Dec-2023) - Anomaly SnapShot (f) = Comparison || Contribution | |Volatility ()

|Gross Sales contributions over last 12 months

= Overall Gross Sales over last 12 months - Rs 62.76 M.
+ ProductCategory Alcoholic Drinks (31.52%, Rs 19.78 M), State Washington (27.06%, Rs 16.99 M) significantly contributed to Gross Sales in last 12 months.
+ ProductCategory Tea (1.47%, Rs 0.92 M), State AZ (0.13%, Rs 0.08 M) did not significantly contribute to Gross Sales in last 12 months

SNAPSHOT-CONTRIBUTION-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays the contributions of the selected KPI variable for the given
timeframe in absolute terms. It also displays the significant and non-significant
contributions in respect of selected context variables in absolute and percentage terms.
At the same time, it shows the most and least successful target achievers in respect of
the selected context variables for their respective aggregated targets during that period.
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Gross Sales

Rs 350 M (Dec-2023) - Anomaly SnapShot (7) | Comparison]| Contribution | |Volatility @) | Target

IGross Sales contributions over last 12 months |

« Overall Gross Sales over last 12 months - Rs 62.76 M

= ProductCategory Alcoholic Drinks (31.52%, Rs 19.78 M), State Washington (27.06%, Rs 16.99 M) significantly centributed to Gross Sales in last 12 months.

= ProductCategory Tea (1.47%, Rs 0.92 M), State AZ (0.13%, Rs 0.08 M) did not significantly contribute to Gross Sales in last 12 menths,

» ProductCategory Bakery (198.73%) and State AZ (136.26%), were among the most successful target achievers for their respective aggregated targets for the past 12 months

« ProductCategory Tea (18.74%) and State Arizona (98.61%), were among the least successful target achievers for their respective aggregated targets for the past 12 months.

SNAPSHOT — CONTRIBUTION-WITH TARGET VARIABLE

2. Context based trend and contribution:
This section shows context based trend and contribution for the given timeframe.

e SnapShot without target variable:
The section displays the context based contribution along with corresponding values
that significantly contributed for the selected KPI variable during the given time frame.
The line chart shows how contributions of each value of the context variable varied
during that period while the pie chart describes the context variable’s values
distribution. If more than one context variables exist, the user can view the contribution
by selecting the desired context variable from the drop-down list.
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Smarten a|[Pa][=]+][a]

ISnapShot_GrossSales S % B R ® Y B s 0 8

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:

Gross Sales
Rs 3.50 M (Dec-2023) - Monthly Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7)

| Gross Sales trend based upon ProductCategory - last 12 monthsl

M
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0.01M

0.001M

0.0001M
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® Alcoholic Drink.. @ Bakery ® Confectionary @ Cool Drinks ® Fruit Juices ® HeathDrinks @ Ice Cream ® Snacks ®Tea
I Gross Sales contributions based upon ProductCategory - last 12 munthsl
® Alcoholic Drink.. @ Bakery ® Conlfectionary ® Cool Drinks. ® Fuit Juices. @ Health Drinks ® ice Cream ® Snacks ® Tea

= Health Drinks (8.93%, Rs 5.61 M) , Confectionary (2.52%, Rs 1.58 M) and Snacks (2.45%, Rs 1.54 M) significantly contributed to Gross Sales over last 12 months with Health Drinks making the most significant
contribution.

CONTEXTBASED TREND AND CONTRIBUTION-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays the context based contribution along with corresponding values
that significantly contributed for the selected KPI variable during the given time frame.
The line chart shows how contributions of each value of the context variable varied
during that period while the pie chart describes the context variable’s values
distribution. If more than one context variables exist, the user can view the contribution
by selecting the desired context variable from the drop-down list.
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Context based trend and contribution for Gross Sales over last 12 months Context variable:  ProduciCategory v

Gross Sales trend based upon ProductCategory - last 12 months
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® Alcohalic Drink. @ Bakery @ Confectionary @ Cool Drinks ® Fruit Juices @ Health Drinks. ® ice Cream ® Snacks ® Tea

Gross Sales contributions based upon ProductCategory - last 12 months

® migoholic Drink.. @ Bakery ® Confectionary ® Cool Drinks. ® Fruit Juices ® Health Drinks ® ice Cream ® Snacks ® Tea

« Health Drinks (8.93%, Rs 5.61 M) , Confectionary (2.52%, Rs 1.58 M) and Snacks (2.45%, Rs 1.54 M) significantly contributed to Gross Sales over last 12 months with Health Drinks making the most significant
contribution

CONTEXTBASED TREND AND CONTRIBUTION-WITH TARGET VARIABLE

3. Trend and Contribution analysis of context values’ and their combinations:
This section shows tabular representation of how values of the selected context variables
and their appropriate combinations contribute to the selected KPI variable for the given
timeframe. If the target variable is selected, it shows how each value of the context variable
contributes to the selected KPI variable against the set target during that period.

e SnapShot without target variable:
This section indicates how each value of the selected context variable contributed
towards the selected KPI variable during the given timeframe. Spark-line plot indicates
the context variable values’ changes with respect to the variations in the selected KPI
variable during that period. Contributions are color codes to identify the significant and
non-significant contributors with ease. This trend can be further investigated with
important context variable combinations to estimate future trends. You can change and
choose an appropriate combination of the context variables from the drop-down list and
see its combination contribution in the KPI.
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Fross Sales by ProductCategory over last 12 manthsl 2 Page 1 of 1
ProductCategory Contribution(%) Gross Sales(Rs ) Trend
Allcoholic Drinks 31.82 19.78 M - — o - 5 e o
Bakery 3012 1891 M S o & 8 o 5 o & & s o
Fruit Juices " g o — 0 4 8 o % o & o @
Ice Cream - S e — o o o o
Health Drinks 93 561M . o % 4 & ————
Confectionary 252 158 M o o —% 85 o &5 e« 9
Snacks 245 154 M e e a8 s g g a5 e,
Cool Drinks 1.69 106 M o — 0 8 4, s e o O o
Tea 147 0.92M . s g B ., s+

Gross Sales by important combinations of context variables:l

# High Contribution

Medium Contribution @ Low Contribution I

|. Gross Sales by ProductCategory - State combination: |

Context variable combination:

ProduciCalegory - State v

Q Page 1 of &

ProductCategory State Contribution(%) Gross Sales(Rs.) Trend
Bakery Florida 9.78 21.40M e e & 5 s & - e— 3
Alcohelic Drinks Florida 933 2043 M [ P S —
Alcoholic Drinks Arkansas 775 16.95 M — o o & 8 8 o+ —"— 8 » &
Alcoholic Drinks Washington 773 16.90 M — O 9 8 o o o " 2 9
Bakery Arkansas 6.99 1530 M — o g, "
Bakery VWashington 5.12 11.21M e e g 4 e s e
Bakery Ohia 3.80 831 M L W S—— P — ]
Alcoholic Drinks Ohio 3.68 8.06 M e e o ——— o
Fruit Juices Florida 365 7.99M . 8+ 8 — " 3 g @
Fruit Juices Arkansas 3.62 7.93M - o —— 8 o 8 o % 9 8 g o

e SnapShot with target variable:

I #® High Contribution

Medium Contribution @ Low Contribution I

CONTEXT BASED CONTRIBUTION ANALYSIS WITHOUT TARGET VARIABLE

This section indicates how each value of the selected context variable contributed

towards the selected KPI variable and whether the contributions were achieved against

the set target (in absolute and percentage terms) during the given timeframe. Spark-line

plot indicates the context variable values’ changes with respect to the variations in the

selected KPI variable during that period. Targets are color codes to identify the

significant and non-significant contributors against the set target. This trend can be

further investigated with important context variable combinations to estimate future

trends. You can change and choose an appropriate combination of the context variables

from the drop-down list and see its combination contribution to the target achievement.
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Fross Sales by ProductCategory over last 12 months I

Q Page | 1 of 1

ProductCategory Contribution(%) Gross Sales(Rs ) Gross Sales Target Target achievements(%) Trend

Bakery 3012 18.91M 951 M 98.7 g 03 ¢ g o+
Alcoholic Drinks 3152 1978 M 1354 M 146.12 — o 8 o . — —— ¢
Fruit Juices 11.64 731M 530M 7.93 g 8 _ 4, & o " 4 e+ = »
Ice Cream 9.65 6.06 M 623 M 97.27 — e S ———— —

Health Drinks 893 561M B75M 82.99 . o o —"— o & —-——
Snacks 245 154 M 22TM 67.86 e o8 & s o " o e g
Confectionary 252 158 M 331M 47.79 — o o —* . . — 8 — . —a
Cool Drinks 169 1.06 M 255 M 4157 - e —0 8, s » ¢+ * o o
Tea 147 0g2m 493 M 18.74 e e 8 g B L s e

|Gruss Sales by important combinations of context variables: |

|. Gross Sales by ProductCategory - State combination: |

I ® TargetAchieved ® TargetNotAchieved I

Context variable combination:

ProductCategory - State hd

Q Page 1 of 5

ProductCategory State Contribution(%) | Gross Sales(Rs.) | Gross Sales Target | Target achievements(%) Trend
Fruit Juices AZ 0.08 005M 001M 57527 L]
Bakery AZ 0.04 002mM 001M 47 .46 L]
Bakery Ohio 258 162M 059 M 275.42 S e e 4, 4
Bakery Florida 957 6.00M 277TM 216.39 e —8 s &+ 2 "9 =
Alcoholic Drinks Arkansas 6.21 390M 186 M 209.83 — o o o9 ¢+ "+ »
Bakery Arizona 255 160 M 081 M 96.21 - g —* ™ e o ",
Bakery Arkansas 8.35 524 M 274M 91.14 — s B o o o " o —*_
Bakery | Washington 7.04 442M 259 M 70.82 8 4 o, -+ @
Fruit Juices Ohio 0.65 041mM 024 M 67 L T P S
Fruit Juices | Washington 263 185M 101 M 63.21 e 8 4 85 5 s

2.2.4 \Volatility

I ® TargetAchieved ® TangemNntAcmeuedI

CONTEXT BASED CONTRIBUTION ANALYSIS WITH TARGET VARIABLE

This screen provides a detailed analysis of the volatile behavior of the selected KPI variable during

the selected period of time with volatility index. If target variable is selected, it shows the volatility

and consistency index of the selected KPI variable against the set target during the selected period.

At the same time, it highlights the contributing factors as well as combinations of context variable

values that were crucial in giving high or low volatility for the selected period. Consistency index

highlights how consistently the target is achieved by the selected KPI variable or otherwise by the

© 2025, Smarten

contributing factors and their important combinations for the selected period. All this information is
explained in easy-to-understand language supplemented with visualizations to analyze the trend and
behaviour of a KPI.

About this task
Use this task to view volatility analysis(volatility and consistency analysis on selecting a target
variable)of the selected period.

Procedure
1. Open the SnapShot object in order to view the SnapShot object.
2. The system shows the Snapshot overview on the Anomaly SnapShot page by default.
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3. Click on the Volatility tab.

Smarten 2 [=] 2 a2
I SnapShot_GrossSales C % B RSB YT B s ® 00 &
‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Gross Sales
Rs 350 M (Dec-2023) - Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7)
Nov-2023 -vs- Dec-2023 (35.10%) |}

Analyze this in more detail

35 109/ + Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
U Nov-2023 (Rs 5.39 M).

Rs 5.39 M 5 Rs 3.50 M + The major drop in Gross Sales in Dec-2023 was obsarved in ProduciCategory Snacks (76.03%, Rs
Hov-2023 Dec-2023 0.15 M) and State Washington (67.58%, Rs 0.95 M)
- = The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
. . . Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)
- L] L]
- . 8 .

Gross Sales trend over last 12 months ( = )

SNAPSHOT - VOLATILITY TAB

1. Volatility for the selected period:
This section displays the volatility index of the selected KPI variable for the selected time period.

If target variable is selected, it displays volatility and consistency indexes of the selected KPI
variable for the selected period.

e SnapShot without target variable:

The section displays the volatility index of the selected KPI variable for the selected
period.

o Low Volatility Index: Fewer fluctuations observed during the selected period.

o High Volatility Index: More fluctuations observed during the selected period.

Smarten =] P4 =

ISnapShotﬁGrossSa\es cle B R &8 Y B a & Q|8

|| &

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Gross Sales

Rs 350 M (Dec-2023) - Anomaly SnapShot (7) = Comparison | Contribution | Volatility ()
Low Volatility
10M
] \\
Upper Quartile
o S / \
Median
am \
= \ Lower Quartile
~
2 T 7 T T T T T T " T T T
\o""‘m - ot —— ‘_M___u__’ e s Mw:_rﬂ_, . P2 et e - o
| ® Good Anomaly Expected @ Bad Ancmaly

« Low volatility - index 34.64 was observed for Gross Sales over the last 12 monthsl

SNAPSHOT-VOLATILITY-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays the volatility and consistency indexes of the selected KPI variable for
the selected period.
o Low Volatility Index: Fewer fluctuations observed during the selected period.
o High Volatility Index: More fluctuations observed during the selected period.
o Low Consistency Index: Lesser consistency observed for target achievement of the
selected KPI variable during the selected period.
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o High Consistency Index: Greater consistency observed for target achievement of the
selected KPI variable during the selected period.

Smarten a || Pa][=[+][a

ISnapShotﬁGrossSales c % B R 8| Y

% B a2 Q@

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Gross Sales

Rs 3.50 M (Dec-2023) - Anomaly SnapShot () = Comparison | Contribution | Volatility (7) | Target
Low Volatility

10M

A

//a \\
&M .
VIR )
. — T T
&M LR - o / / \\\‘//_// T~
™ / A —
/ " —I
7 o~ T / e
am - - - e / e
e T
~ . S/
M »
o
oM T T T T T T T T T T T
o2 2? 3 Ll 7 200 o2 202> o

I ®  Alert(0M-3M) Warnning (SM-5M) @ Normal (SM- M) e Gross Sales Tangel smssSalesI

» Low volatility - index 34.64 was observed for Gross Sales over the last 12 months.

« High consistency index - 71.67% was cbserved for target achievement of Gross Sales over the last 12 months.

SNAPSHOT — VOLATILITY-CONSISTENCY-WITH TARGET VARIABLE

2. Context based volatility:
This section shows context based volatility in the selected KPI variable for the selected period. If

target variable is selected, it shows both; context based volatility and consistency in the selected
KPI variable for the selected period.

e SnapShot without target variable:
The section displays context based volatility observed in the selected KPI variable during the
selected period. The interpretation box shows that value of the selected context variable

which reveal high and low volatility (fewer and more fluctuations) observed during the
selected period.

Context based volatility in Gross Sales over last 12 months I Context variable: ProduciCategory ~

The following ProductCategory values reveal high volatility over the last 12 months:

+ Alcoholic Drinks (62 29)
« Bakery (61.87)

The following ProductCategory values reveal low volatility over the last 12 months
« Tea(2.8)
« Cool Drinks (3.05)
» Confectionary (3.78)

CONTEXT BASED VOLATILITY-WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays context based volatility observed in the selected KPI variable during
the selected period. The interpretation box shows that value of the selected context
variable which reveal high and low volatility (fewer and more fluctuations) observed
during the selected period. It also shows those values of the selected context variable
that most and least consistently achieved the target.
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Gross Sales )
Rs 3.50 M (Dec-2023) - Anomaly SnapShot (7) = Comparison | Contribution | Volatility (7) | Target
Context based volatility in Gross Sales over last 12 months Context variable:  ProductCategory v

The following ProductCategory values reveal high volatility over the last 12 months:

« Alcoholic Drinks (62.29)
. Bakery (61.87)

The following ProductCategory values reveal low volatility over the last 12 months;
= Cool Drinks (3.05)
= Snacks (7.79)
=« Health Drinks (15.21)

The following categories most consistently achieved the target:
« Alcoholic Drinks (Consistency index 100.0%)
= Bakery (Consistency index 100.0%)
» Fruit Juices (Consistency index 100.0%)

The following categories least consistently achieved the target:
» Cool Drinks (Consistency index 8.33%)
= Snacks (Consistency index 21.67%)

CONTEXTBASED VOLATILITY-CONSISTENCY-WITH TARGET VARIABLE

3. Volatility analysis of the context variable values:
This section shows tabular representation of the volatility index of each value of the selected
context variable and its related important combinations during the selected period. If target
variable is selected, it will also show the consistency index of each value of the selected context
variable and its related important combinations during the selected period.

e SnapShot without target variable:
The section displays volatility index of the selected context variable and its related important
combinations for the selected period. You can change and choose an appropriate
combination of the context variables from the drop-down list and check the volatility
behavior accordingly. Interpretation box shows combination values with significant high and
low volatility index during the selected period. Volatility index is identified by color codes.

o High Volatility-Red: More fluctuations during the selected period.

o Medium Volatility-Yellow: Average amount/number of fluctuations during the selected
period.

o Low Volatility-Green: Fewer fluctuations during the selected period.
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IVuIa(i\ity' Index by ProductCategory - last 12 months I Q Page | 1 of 1

ProductCategory Volatility Index
Alcoholic Drinks 6229

Bakery 61.87

Fruit Juices

Ice Cream
Health Drinks

Snacks 779

Confectionary 3.78

Cool Drinks

Tea

| @ High Volatility ® Medium Volatilty ® Low wmihq'

|Vu|a(i\ity-I Index by important combinations of context variables:

= ProductCategory - State

The following combination values reveal significant high volatility over the last 12 months:
= Alcoholic Drinks, Washington (146.21)
« Bakery, Florida (133.37)
« Bakery, Arkansas (121.8)

Context variable combination: | PreductCategery - State ~

The following combination values reveal significant low volatility over the last 12 months:

« Bakery, AZ (0.0)
« Fruit Juices, AZ (0.0)

= Tea, AZ (0.0)
Q Page 1 of 5
ProductCategory State Volatility Index
Alcoholic Drinks Washington 14621
Bakery Florida 133.37
Bakery Arkansas 121.8
Bakery Washington 101.05
Alcoholic Drinks Arkansas 8773
Alcoholic Drinks Florida 741
Alcoholic Drinks Arizona 76.27
Alcoholic Drinks Ohio 65.15
Fruit Juices Arizona 54.42
Fruit Juices Arkansas 4306

| ® HighVolatiity ® Medium Volatility ® anVoIaxi\in

CONTEXT VARIABLES VOLATILITY WITHOUT TARGET VARIABLE

e SnapShot with target variable:
The section displays volatility and consistency index of the selected context variable and its
related important combinations for the selected period. You can change and choose an
appropriate combination of the context variables from the drop-down list and check the
volatility and consistency indexes accordingly. Interpretation box shows combination values
with significant high and low volatility index during the selected period. It also shows the
categories of combination values that most and least consistently achieved the target during
the selected period. Consistency index is identified by color codes.

o High Achievement Consistency-Green: More consistently achieved the target during the
selected period.

o Medium Achievement Consistency-Yellow: Average consistency to achieve the target
during the selected period.

o Low Achievement Consistency-Red: Less consistently achieved the target during the
selected period.
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Gross Sales

Rs 3.50 M (Dec-2023) - Month

Anomaly SnapShot (f) | Comparison | Contribution | Vaolatility (7) | Target

Volatility Index by ProductCategory - last 12 months

Page 1 of 1

ProductCategory Volatility Index Consistency Index(%)
Alcoholic Drinks 6229
Bakery 61.87
Fruit Juices 2159
Ice Cream 2016
Health Drinks 1521
Snacks 779 2167
Cool Drinks 3.05 8.33
I ® High ister Medium Consistency ® LowAchievement Cnnsisrem."yl
|\.’n|ali|ity Index by important combinations of context variables: | |Cnnte>d wvariable combination: | ProductCategory - State v
« ProductCategory - State
The following combination values reveal significant high volatility over the last 12 months
» Alcoholic Drinks, Washington (146.21)
« Bakery, Florida (133.37)
« Bakery Arkansas (121.8)
The following combination values reveal significant low volatility over the last 12 months:
« Bakery, AZ (0.0)
« Fruit Juices, AZ (0.0)
« Snacks, Ohio (2.51)
The following categories most consistently achieved the target:
« Bakery, Florida (Consistency index 100.0%)
« Fruit Juices, AZ (Consistency index 100.0%)
« Bakery, Ohio (Consistency index 100.0%)
The following categories least consistently achieved the target:
» Confectionary, Washington (Consistency index 7.69%)
« Confectionary, Arkansas (Consistency index 9.09%)
» Cool Drinks, Arkansas (Censistency index 9.09%)
Q Page 1 of &
ProductCategory State Volatility Index Consistency Index(%)
Bakery A7 00
Bakery Arizona 38.45
Bakery Florida 13337
Bakery Ohio 385
Fruit Juices A7 00
Fruit Juices Florida 20.14
Alcoholic Drinks Washingten 146.21
Bakery Arkansas 1218
Bakery Washingten 101.05
Fruit Juices Washington 39.58
® High Achi Consiste Medium ist . L Consister I

CONTEXT VARIABLES VOLATILITY-CONSISTENCY - WITH TARGET VARIABLE

2.2.,5 Target

This screen provides a detailed target achievement analysis of the KPI variable against the selected

target criteria. This tab is visible when the target variable is selected in ShapShot object. Context

variable based analysis gives a detailed analysis of the target achievement which provides context

variable value vise target achievement and comparison. All this information is explained in easy-to-

understand language supplemented with visualizations to analyze the trend and behaviour of a KPI.

About this task

Use this task to view target achievement analysis of the selected period.

Procedure

1. Open the SnapShot object in order to view the SnapShot object.

2. The system shows the Snapshot overview on the Anomaly SnapShot page by default.

3. Click on the Target tab.

© 2025, Smarten
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Smarten =] P

ISnapShotﬁGrossSa\es cle B R &8 Y B a & Q|8

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Gross Sales
Rs 3.50 M (Dec-2023) - Anomaly SnapShot (7) | Comparison | Contribution | Volatiity ()| Target
Nov-2023 -vs- Dec-2023 (88.54%) 5 Analyze this in more detail
a8 540/ = Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
" o Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
Rs 5.39 M 5 Rs3.50 M achieving 88.54% of the set target
Nov-2023 Rs 395 M Dec-2023 + The major drop in Gross Sales in Dec-2023 was abserved in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M)

» The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
» e ® . . Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)

= ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023

ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the
target Gross Sales Target for Dec-2023

SNAPSHOT- TARGET TAB

1. Target Achievement Analysis:
The section displays target achievement analysis of the selected KPI variable against the set
target for the selected period. The actual values are shown in absolute terms with target
achievement in percentage terms. The interpretation box further reveals the duration when the
target was achieved consistently; time when the highest and lowest target achievement was
observed; the value(s) of the selected context variable(s) which most frequently met and most
missed the target during the selected period.

Gross Sales

Rs 3.50 M (Dec-2023) - Anomaly‘SnapShot@ Comparison | Contribution Volati\m'@ Target

|Gmss Sales target achievements analysis over last 12 months

» Overall Gross Sales for the last 12 months was Rs 62.76 M, with 115.39% target achievement against target Gross Sales Target of 54 39 M

= Gross Sales target was consistently achieved for a period of 8 months from Jan-2023 to Aug-2023.

Highest Gross Sales target achievement (176.20%) was observed in Jul-2023 and lowest Gross Sales target achievement (88.54%) was observed in Dec-2023.

ProductCategory Alcoholic Drinks and State Florida achieved targets more frequently than other values over the last 12 months.

State AZ missed the targets more often than other values over the last 12 months.

SNAPSHOT — TARGET ACHIEVEMENT ANALYSIS

2. Target achievement trend:
This section displays the trend chart in respect of KPI variable against the set target. In other
words, the trend of KPI variable and target variable will become visible to understand the
comparison between the two. The chart might exhibit a trend or no trend during the selected
period. Color codes define three important points (Alert, Warning and Normal) of KPI
performance during the selected period. The second set of color codes provided for line charts
show how KPI performance trended against the set target during the selected period. The
interpretation box provides insights of KPI performance against the set target for the time
period selected from the drop-down list. It draws comparison between the current and previous
period in absolute and percentage terms. It also reveals the major drop and rise in any of the
values of the selected context variable and the most and least successful context values
responsible for achieving targets during the current period.
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ISmss Sales vs Gross Sales Target over last 12 months Select the period: | Dec-2023 v

10M

AN T,

T T T T T
Pkl o1 Py a0 RIE] o> 2007 Pl o2 01> Q013 LE]
o fen® ¥ st wad ™ e s ger® o ot et
® Alert (OM -3M) Wermning (IM-5M) @ Normal (SM-3M) e Gross SalesTarget  memm Gross Sales

» Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
achieving 88.54% of the sat targst

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs 0.15 M) and State Washington (67.58%, Rs 0.95 M)
= The major rise in Gross Sales in Dec-2023 was cbserved in ProductCategory Confectionary (63.35%, Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).
» ProductCategery Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving the target Gross Sales Target for Dec-2023.

« ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the target Gross Sales Target for Dec-2023.

TREND FOR SELECTED PERIOD-INTERPRETATION FOR CURRENT PERIOD

3. Context variable based target analysis:
The section displays context based target analysis where each value of the selected context
variable is compared with its set target during the selected period. Color codes identify with
how closely targets are met (green) and missed (red) during that time. The interpretation box
shows those values of selected context variable that have highest and lowest target
achievement; that most frequently met and missed the targets during the selected period. If
more than one context variables exist, user can view the analysis by selecting the desired
context variable from the drop-down list.

|Cnmext based target analysis over last 12 months' Select the context variable: | ProduciCategory v
ProductCategory Jan-2023 | Feb-2023 Mar2023 | Apr-2023 May-2023 | Jun-2023 | Jul2023 | Aug-2023 Sep-2023 | Oct2023 Nov-2023 | Dec-2023

comot D |05 Saks Z0M  [151M  |223M  |146M  [100M T28M  |0GBM  |370M  |165M  |148M  |[185M  |084M
Gross Sales Target  |209M  |069M | 143M  |[122M  |051M 062M  |019M  |239M 139M  |089m 1260 [083m
Gross Sales 266M  [089M  |159M  [193M  [093M 066M  |0.44M  [240M  [1.75M  |28M  [159M 110m
Bakery Gross Sales Target | 130M  |047M | 104M  [132M  |061M 032M  |016M [0S0 M T0AM  [131m |0e4M  [0AM
] Gross Sales 04ZM  [040M  |005M  [049M 049 M 00sM  [012M  [0.20M 041N [0i4M  [040M  |0A7M
Confectionary Gross Sales Target | 0.27M  |018M  |0.06M  |[032M  |0.23M 00SM  |016M  |052M 046N [028M  |038M 035 M
] Gross Sales 009M  [007M  |046M  [044M  [04ZM 005M  [0.08M  [0.10M 007TM  [01M  |0.04M  |0.04M
Cool Drinks Gross Sales Target | 015M  |0.10M  |0.23M  |036M  [0A7M 007TM  |006M  |0.32M 0250 [040M  |007TM |06 M
- Gross Sales 085M  [034M  |065M  |0B4M  [033M 067TM  |048M  [119M  |043M  |073M  |049M  |061M
Fruit Juices Gross Sales Target  |056M 023 M 030M 04TM [0 M 049 M 0AiM [119M 042 m 065M |03 M 053 M
] Gross Sales 029M  [047M  |051M  |086M  [034M 06zM  |038M  [032M 048M  |074M  |048M  |0.44m
Health Drinks Gross Sales Target | 0.28M  |0.12M  |053M  [060M  |0.28M 0G7M  |034M  [0.35M 085M  [069M  [091M  [0.79M
Gross Sales 062M  [045M  |054M  [056M  [028M 024M  [031M  [116M  |0BAM  |053M  [055M  |0.19M
lee Cream Gross Sales Target  |067M  |028M  |046M  |053M  |0.29M 022M  |013M  |116M 07aM  |056Mm  |0s2M 028 M
Gross Sales 035M  [004M  [007TM  [0A1M  [04ZM 010M  [0.03M  [0.28M 013M  [007M  [020M  |0.05M
Snacks Gross Sales Target | 0.28M  |020M  |014M  [017M  |0.16M 01aM  |003M |052M 016M  [004M  |035M  |0.0aM
Gross Sales 014M  [003M  |006M  [04TM  [0.05M 01zM  |0.0ZM  |0.09M 006M  |008M  [0.09M  |0.06M
Tea Gross Sales Target | 038M  |012M  |0.23M  |[063M  |0.24M 076M  |0.08M 068 M 0430 [045M  |04TM 04T M

« Bakery (229.38%), Alcoholic Drinks (169.74%) and Fruit Juices (161.08%) have the highest average target achievement among all other values in ProductCategory, over the last 12 months.
« Tea (21.00%), Cool Drinks (52.86%) and Confectionary (56.23%) have the lowest average target achievement among all other values in ProductCategory, over the last 12 months.
» Alcoholic Drinks has achieved the target most frequently (12 times) with an average target achievement rate of 169.74% over the last 12 months.

» Confectionary has missed the target the most often (12 times) with an average target achievement rate of 56.23% over the last 12 menths.

CONTEXT BASED TARGET ANALYSIS
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3 Snapshot without a Breakdown

This section provides details about the SnapShot with a breakdown and how you can analyze it and
find out the insights and reasons for anomalies.

3.1 Create a SnapShot without a Breakdown

Smarten provides a step-by-step wizard to create and monitor Snapshot for a selected KPI variable
with a breakdown column based on selected frequency to analyze with/without its target variable
performance by performing slice and dice by related context variable(s) in the data.

About this task
Use this task to create a SnapShot.

Procedure

1. Perform all the steps as followed for creating a SnapShot with a Breakdown.

2. Select “Yes” option in the SnapShot configuration screen to monitor KPI performance
breakdown by context variable.

: .= .
Smarten W 2
I New SnapShot
New SnapShot - select variables
O Yes o

Setting a target variable enables you to track your KPI performance against your target variable. The target
variable represents your expected benchmarks or goals

Do you want to monitor KPI performance breakdown by context variable?
@ No
O Yes

Tme dimension

Date v

@ Calendar O Financial

CREATE SNAPSHOT-WITH BREAKDOWN

3. The screen will display two drop-down lists. Select the Context Variable and the Ranking Criteria
as per requirement.
4. Click NEXT.

Smarten = Ba =+ a2
I New SnapShot

New SnapShot - select variables

O Yes -
Setting a target variable enables you fo track your KPI performance against your target variable. The target
variable represents your expected benchmarks or goals.

Do you want to monitor KPI performance breakdown by context variable?
Q No
@ Yes

ProductCategory v Ranking All v
criteria

"sales amount” can be monitored for each product category value. Such as product category 1 sales amount,

Selecting a context variable for KP1 breakdown will monitor KPI for each value of the context variable. e.g. KPI
product category 2 sales amount, eic.

Time dimension

Date v

@ Calendar O Financial

CREATE SNAPSHOT-SELECT CONTEXT VARIABLE-RANKING CRITERIA
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3.2 Analyze the SnapShot

Once the SnapShot is created, you can analyze the target KPI with easy-to-understand
interpretations. It provides details about the overall trend observed in anomaly by selecting context
variable over a selected period, an analysis of the contextual anomalies, and volatility in anomaly
behaviour observed over a period of time. After selecting a target variable, it provides details about
the overall trend observed in target achievement by selecting context variable over a selected
period, an analysis of the target achievements, and consistency in target achievement observed over
a period of time.

3.2.1 Snapshot Overview

This screen provides a brief overview of a breakdown of the target KPI for the selected breakdown
context variable. For each context variable value, it provides details about the current period value,
the previous period value, change in percentage, highest rises and drops, total anomalies, volatility
index, and trends in an interactive manner. When a target variable is selected, it provides details
about the current period value with its target value, target achievement changes in percentage,
highest and lowest achievements, achievement counts, consistency index and trends in an
interactive manner. All this information is explained in easy-to-understand language supplemented
with visualizations to analyze the trend and behaviour of a target KPI.

About this task
Use this task to view overview of the SnapShot object.

Procedure

1. Open the SnapShot object in order to view the overview.

2. The system displays overview of the selected KPI variable for all values of the selected context
variable for the selected period, drawing comparison between the current and previous periods.
When target variable is selected, it displays the overview of the selected KPI variable for all
values against the set target for the current period and includes related details for the selected
period.

e SnapShot without target variable: The system displays a tabular presentation of the
overview of the selected KPI variable for all context values for the current and previous
periods. Rest of the details like highest and lowest drops, anomaly count, volatility index etc.
are displayed for the selected period.

o Each value of context variable is displayed for the current and previous periods in
absolute terms.

o Theincrease/decrease (while comparing the current and previous period) is indicated by
up/down arrow sign; displayed in percentage terms. The system uses interprets polarity
when it shows a green or red indicator for the KPI value when compared to the previous
period. Clicking on its header (Change (%)) allows you to sort the order.

o Highest rise and drop are shown in percentage terms. The system also displays the exact
time when such rise and drop occurred during the selected period.

o Number of good and bad anomalies observed for each value of the context variable
during the selected period.

o Volatility index shows the rate of fluctuations observed in each value of the context
variable during the selected period. Color codes define the range of volatility; red(high),
yellow(medium) and green(low).
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o Spark-line plot indicates the context variable values’ changes with respect to the
variations in the selected KPI variable during the selected period.
Smarten 2 [=]Pa][=]+a
I SnapShot_GrossSales ci'e B R % Y B 4w &

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on Z2-Jul-2024 10:264

ProductCategory (Gross Sales)

Overview of Gross Sales for all values of ProductCategory over last 12 months Page | 1 of 1
Current (Rs) Previous (Rs) Over last 12 months
ProductCategory Dec.2023 Nov-2023 Change (%) Highest Highest Anomalies Volatility Trend
A rise (%) drop (%) found Index
Snacks 0.05M 020M 76.03 § 7|8|028‘2§ Fegfﬂgg 2(2+0) 28.02 e o 8 s o8 s 4
Ice Cream 019M 055M 6588 B _IQIY;)Z? ]ecfﬂgg 3(1+2) 969 " 8 o o o g o8 s »
Confectionary 017TM 0.10M 63.35 ﬁ_32;;§ Jﬂiao'gg 4(3+1) 9 o 8 5 o+ & o o 5 o
Alcoholic Drinks 084M 185M 5472 B 7:‘1:‘2? 6&0—5250313 3(1+2) " 3% o 5 8 "o o o
Tea 0.06M 0.03M 3150 8 -|2|922\2§ JUSD';; 4(2+2) 10.14 ., 8 o & o, o 3 s e 3
Bakery 110M 159 M 309§ _Idgf’l Fe:j)gz 5(3+2) o s o 4 o+ "
Fruit Juices 061M 043 M 26.10 7|5|622‘g? Jugzao;g 2(1+1) 19.49 - o o & 5 8 o " 5 &+ o+ =
Cool Drinks 004 M 0.04M 930 1132319 \0.;_628032 1(2+2) 479 - o 5 8 . o & o s o o
Health Drinks 0.44M 048M 8519 .‘205‘21? F.-‘ay'—EZngg I2+1) 7.05 . o %5 & o 5 -
I ® High Volatility ® Medium Volatility ® Low Volatility

SNAPSHOT WITH BREAKDOWN—OVERVIEW SCREEN-WITHOUT TARGET VARIABLE

e SnapShot with target variable: The system displays a tabular presentation of the overview

of the selected KPI variable for all context values against the set target for the current

period. Rest of the details like consistency index, highest and lowest achievements etc. are

displayed for the selected period.

O

© 2025, Smarten

Each value of context variable is displayed against its set target for the current period in
absolute terms.

The increase/decrease is indicated by up/down arrow sign; displayed in percentage
terms. The system uses target polarity when it shows a green or red indicator for the
target value. Clicking on its header (Target Achievement (%)) allows you to sort the
order.

Target achievement count displays the number of times, any individual context value
met the set target during the selected period.

Consistency index reveals how each context value consistently achieved the set target
during the selected period. Color codes define the level of consistency; green (high),
yellow (medium) and red (low).

Highest and lowest achievements are shown in absolute terms. The system also displays
the exact time when each context value recorded the highest and the lowest
achievements during the selected period.

Spark-line plot indicates the context variable values’ changes with respect to the
variations in the selected KPI variable during the selected period.

Visit us at www.smarten.com
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Smarten Q= Oalm+]a]
I SnapShot_GrossSales Ci'e B RSB | Y Blls w0 £
SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:3
ProductCategory (Gross Sales)
Monthly (Dec-2023;
Pverviewcf Gross Sales for all values of ProductCategory over last 12 months Q < < Page 1 of 1
Current (Dec-2023) Qver last 12 months
Target . "
ProductCategol
pand (Gross Sales (Rs) | Target variable (Rs) . Target hchievements Consistency Flhghesl I‘_owest Trend
achievement (%) Index achievements | achievements
v count
. 516.30 146.83
] 00.00% o g o e
Bakery 110M 041M 27087 12 100.00% (Feb-2023) (Apr-2023)
159.29 2146
] o
Snacks 005M 0.04m 13276 3 18.33% (0ct2023) (Feb-2023) e o * & o " g & 4
- 303.44 10003
it Jui 00.00% — o oo o o o " 3 o a2 =
Fruit Juices 061M 053 M 11532 § 12 100.00 (May-2023) (Aug-2023)
. 358.33 10022
ic Dri ] 00.00% o o o o . g .
Alcoholic Drinks 0.34 M 0.83M 100.40 12 100.00% (u-2023) (Jan-2023) —
230.22 59.40
lce Cream 8 & s & o " 5 s & o
Ice Cream 019 M 028M 6683 6 (Ju-2023) (Nov-2023)
14313 5266
i T% - 9 %5 & o o oS o o
Health Drinks 044 M 079 M 5542 Q 6 36.67% (Apr-2023) (Nov-2023)
. . 95.34 2355
¢ % . § - o o % 8 _o o & o5 o o @
Confectionary 017 M 0.35M 4930 ¢ 0 0.00% Jun2023) (Sep-2023)
129.40 1471
. % — a0 8 _, s 8 s 8 4 4
Cool Drinks 004m 026 M 1471 ﬁ 1 8.33% (Jul-2023) (Dec-2023)
. 3749 13.01
Tea % . . - e 8 T _ o s o & @
Tea 0.06 M 0.47TM 13T R 0 0.00% (Jan2023) (Aug-2023)
|0 High Consiste; WMedium Achi Consistency @ L i Consist I

SNAPSHOT WITH BREAKDOWN—OVERVIEW SCREEN-WITH TARGET VARIABLE

3.2.2 Detailed Analysis of Individual Context Variable Value

Once the SnapShot with a breakdown is created, you can deep-dive into the details of any individual
context variable value, for example, overall trend observed by selecting context variable over a
selected period, volatility in anomaly behaviour observed over a period of time and more.

About this task
Use this task to view a detailed analysis of context variable value.

Procedure

1. Open the SnapShot object in order to view the overview of SnapShot with a breakdown.

2. Click on any value (the link) from amongst the list of values displayed in the first column of the
Overview table.

Smarten o= Pal=][+] &
ISnapShot_GrossSales % B R Y B e £
‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:]

ProductCategory (Gross Sales)

Overview of Gross Sales for all values of ProductCategory over last 12 months Q ¢ Page 1 of 1
c ¢ (Rs) Previous (Rs) Over last 12 months
urrent (Rs| revious (Rs
ProductCategory Dec.2023 Nov.2023 Change (%) Highest Highest Anomalies Volatility Trend
v rise (%) drop (%) found Index

[ Snacks | 005M 020m 7003 9 N Ufﬂf‘gz Febfugg 2(2+0) 28.02 e o % 8 3 ¢ g e
lce Cream 019M 055M 6588 ) Ui?‘éi Dec-stii 3(1+2) 969 — oo o o ¢ 0 2 o,
Confectionary 017 M 0.10M 63.35 Ao:?zjgi Junfugg 4(3+1) 8 o 8% 5 &+ - 3 & o ¢
Alcoholic Drinks 0.84M 185M 5472 !. ‘Uj_d;,ég Sep-BZSD;; 3(1+2) 9 9 o 8 o "8 s o+

SNAPSHOT OVERVIEW - SELECT CONTEXT VALUE

© 2025, Smarten Visit us at www.smarten.com

42



Smarten

1. Current Period vs. Previous period values:
This section displays the actual values of the current and previous periods in absolute terms with
comparison shown with up/down arrow sign in percentage terms. The interpretation provides
information about the selected context variable value with/without target variable for the
current and previous periods accordingly.

e Snapshot without target variable: The section displays the actual values for the selected
context variable value of the current and previous periods in absolute terms where the
increase/decrease (while comparing the current and previous period) is indicated by
up/down arrow sign respectively. The system uses interprets polarity when it shows a green
or red indicator for the context value when compared to the previous period. The
interpretation box will present the major increase and decrease in respect of the selected
context variable(s) for the current period.

- 02 — =
Smarten a2
I SnapShot_GrossSales c % B R & Y B s ® 0 &

SnapShat updated on 22-Juk-2024 10:27:34 | Data updated on 22-Jul-2024 10:28:35

ProductCategory (Gross Sales)

4= SnapShot overview

Gross Sales for ProductCategory Snacks:

Nov-2023 -vs- Dec-2023 (76.03%)

« Snacks reveals a 76.03% (Rs 0 15 M) decrease from Nov-2023 to Dec-2023, and this trend
76.03% contributed to 1.36%, Rs 0.05 M of Gross Sales in Dec-2023 as compared to 3.69%, Rs 0.20 Min

Rs0.20M| M | Rs0.05M TErElE

Mo Dec-2023

.
N

»
.
\‘_7 -r"'_"*-&-.i.// .- / e

SNAPSHOT WITH BREAKDOWN-WITHOUT TARGET VARIABLE

e Snapshot with target variable: This section displays the actual values related to the selected
context variable value against the target variable for the current and previous periods. It will
specifically show the increase or decrease in its performance against the set target in both
percentage and absolute terms. The system uses target polarity when it shows a green or
red indicator for the target value when compared to the previous period. The interpretation
box will display the major increase and decrease in respect of the selected context variable
value against the set target for the current period.
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Smarten Oal=+]a
I SnapShot_GrossSales s s R 8y e )
SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

ProductCategory (Gross Sales)

4 SnapShot overview

Gross Sales for ProductCategory Snacks:

Nov-2023 -vs- Dec-2023 (76.03%)

= Snacks reveals a 76.03% (Rs 0 15 M) decrease from Nov-2023 (3.69%, Rs 0.20 M) to Dec-2023

132_76‘% (1.36%, Rs 0.05 M} in Gross Sales and it achieved its Dec-2023 target Gross Sales Target of 0.04 M
by achieving 132.76% of the targst.
Rs020M| [l |Rs0.05M
Nov-2023 Rs 0.’U4M Dec-2023

.
. A
\¥_’/o—o—7_.\1/ \L/.\‘

SNAPSHOT WITH BREAKDOWN - WITH TARGET VARIABLE

2. Trend over the selected period:
Itis followed by a chart that presents the visualization or trend of the overall selected period.
The interpretation of the chart is provided accordingly.

e SnapShot without target variable: This section displays anomaly trend chart and the
interpretation of the anomalies in respect of context variable value accordingly. The chart
might exhibit a trend, no trend or neutral trend depending upon the trend observed during
the selected period. The interpretation box further shows the highest rise and fall of
selected context variable value and the number of good anomalies that occurred at any time
during the selected period.

o Green Dot on the chart: Good Anomaly
o Yellow Dot on the chart: Expected Anomaly
o Red Dot on the chart: Bad Anomaly

Gross Sales trend for Snacks over last 12 months ( — neutral )
0.40M
0.35M
0.30M \
0.25M

Upper Quartile

Pas
/
0.20M
0.15M
0.10m / —— \ Median
0.05M — \
T T T T
3 - 2 5

= Lovier Quartile

0.00M - T - - T
3 0 3 ) 3 =
o 207 707 0% 70 0¥

e watE et T Wt P i i ? ot ot it et

# Good Anomaly Expected  ® Bad Anomaly

Gross Sales for Snacks exhibited neutral trend over the last 12 months.
The rise (808.87%) in Gross Sales for Snacks was highest for Aug-2023
B The drop (87.96%) in Gross Sales for Snacks was highest for Feb-2023.
2 anomalies were detected over the last 12 months with 2 good anomalies detected.

« Good anomalies were observed in Jan-2023 and Aug-2023

CONTEXT VARIABLE VALUE-TREND CHART- WITHOUT TARGET VARIABLE

e SnapShot with target variable: This section displays the trend chart and the interpretation in
respect of the selected context variable value against the set target accordingly. In other
words, the trend of selected context variable value and target variable will become visible to
understand the comparison between the two. The chart might exhibit a trend, no trend or
neutral trend during the selected period. The interpretation box further provides
information about the Target achievement analysis during the selected period. In other
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words, it elaborates how close or far was the selected context variable value in meeting with
set target at any time during the selected period.

o Green Dot on the chart (Normal Range): The context value performance against the set
target is either achieved or nearly achieved. It is close or very close to the expected
context value performance.

o Yellow Dot on the chart (Warning Range): The context value performance against the set
target is either not even closely achieved or quite below the set target.

o Red Dot on the chart (Alert Range): The context value performance against the set target
is below expectations though it might be very close to the set target at any particular point
of time.

Gross Sales trend for Snacks over last 12 months { = neutral )

0.5M n
0.4M [
N
0.2 e
N
a.zn \\ e
N P—
\ - .
.18 . -
e

0.0M ; r ;

o 23 3

®  Alert (OM - OM) Warnning (OM-0M)  ® Normal (OM-0M) e Gross Sales Targst  wemm Gross Sales

Gross Sales for Snacks exhibited neutral trend over the last 12 months.
The rise (808.87%) in Gross Sales for Snacks was highest for Aug-2023.
B The drop (87.96%) in Gross Sales for Snacks was highest for Feb-2023
Target achievement analysis over last 12 months:

Gross Sales didn't meet the targat for 9 times in last 12 months on Feb-2023. Mar-2023. Apr-2023, May-2023 and 5other times.

« Gross Sales was very close to achieving the target 1 time: on Jul-2023 (97.65%). For 1 time, Gross Sales was so far from the target on Feb-2023.

Gross Sales achieved the target 3 times within the last 12 months: Jan-2023, Oct-2023 and Dec-2023

« Gross Sales was in the waming range 10 times and achieved the target for 2 times while in this range

Gross Sales was in the normal range 2 times and achieved the targst for 1 time while in this range.

CONTEXT VARIABLE VALUE-TREND CHART-WITH TARGET VARIABLE

3. Volatility (High/Low) of the selected context variable value indicates whether the trend has
high/low fluctuations during the selected period.

e Volatility Index without target variable: This section displays the Volatility Index of the
selected context variable value during the selected period.

Volatility of Gross Sales for Snacks over last 12 months (High)

High volatility - index 28.02 was observed in Gross Sales for Snacks over the last 12 months

CONTEXT VARIABLE VALUE-VOLATILITY-WITHOUT TARGET VARIABLE

e Volatility Index with target variable: This section displays the Consistency Index figures
apart from Volatility Index of the selected context variable value during the selected period.

Volatility of Gross Sales for Snacks over last 12 months (Low)
Low volatility - index 28.02 was observed in Gross Sales for Snacks over the last 12 months

Low consistency index - 18.33% was cbserved for target achievemeant of Gross Sales for Snacks over the last 12 months

CONTEXT VARIABLE VALUE-VOLATILITY-CONSISTENCY-WITH TARGET VARIABLE

4. Target Achievement Analysis: This section displays an overview of Target achievement analysis
for the selected period. The interpretation box displays the overall performance of the selected
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context variable value against the set target, highest and lowest target achievements during the
selected period and more. This section will be displayed when target variable is selected in the
SnapShot.

Gross Sales target achievement analysis over last 12 months

= Overall Gross Sales for the last 12 months was Rs 62.76 M, with 2,765.09% target achievement against target Gross Sales Target of 2.27 M
» Gross Sales target was consistently achieved for a period of 1 months from Jan-2023 to Jan-2023

» Highest Gross Sales target achievement (159 29%) was observed in Oct-2023 and lowest Gross Sales target achievement (21 46%) was observed in Feb-2023

CONTEXT VARIABLE VALUE-TARGET ACHEIVEMENT ANALYSIS-INTERPRETATION BOX

If you want to deep-dive into the details of other context values, you can click the SnapShot
overview link to return to the SnapShot Overview page and select the desired context value from
the Overview table.

Smarten a =] P[n[=][+]&
I SnapShot_GrossSales C e B R & Y B a0
‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:
ProductCategory (Gross Sales)
nthly (Dec-202 | 4= SnapShot overy

Gross Sales for ProductCategory Snacks:

Nov-2023 -vs- Dec-2023 (76.03%) B

« Snacks reveals a 76.03% (Rs 0.15 M) decrease from Nov-2023 to Dec-2023, and this trand
76.03% contributed to 1.36%, Rs 0.05 M of Gross Sales in Dac-2023 as compared to 3.69%, Rs 0.20 M in

Rs020M  JL  Rs0.05M e

Nov-2023 Dec-2023

W

Gross Sales trend for Snacks over last 12 months { = neutral )
0.40M

0.35M

0.30M
0.25M Upper Quartile
0.20M
0.15M
oo / —_——— \ Wedian
0.05M — \

r T T T T T

Lower Quartile

0.00M - T - -

T ]
o w1

el 201% el 20 or? Ll 7
Lo s .

jan ™ e war o ey

# Good Anomaly Expected  ® Bad Anomaly

Gross Sales for Snacks exhibited neutral trend over the last 12 months
i+ The rise (808.87%) in Gross Sales for Snacks was highest for Aug-2023.
B The drop (87.96%)} in Gross Sales for Snacks was highest for Feb-2023
2 anomalies were detected over the last 12 months with 2 good anomalies detected

« Good anomalies were observed in Jan-2023 and Aug-2023

Volatility of Gross Sales for Snacks over last 12 months {High)

High volatility - index 28.02 was observed in Gross Sales for Snacks over the last 12 months.

SNAPSHOT OVERVIEW LINK

Note:
SnapShot with a breakdown option does not support selection of other context variables for
analyzing contributions and other insights.

4 Alerts and Notifications
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In Smarten SnapShot, a user can configure alerts with desired threshold conditions to be notified
when the target KPI breaches a given threshold condition. Users can receive notifications by email
and in-app notifications, and they can take appropriate action at the right time. By this alert
mechanism, they don’t need to review and monitor the reports and SnapShot summary on a daily
basis. This feature allows exception alerts whenever any abrupt change is generated in the target
KPI. Users can also configure multiple recipient users to receive notifications.

4.1 Manage Alerts

You can create more than one alert on the SnapShot and manage them as per their requirement.
You can edit, delete, or activate/inactivate alerts through Manage Alerts section.

4.1.1 Add Alerts

© 2025, Smarten

You can create an alert through Manage Alerts section by selecting the desired parameters like alert
condition, alert threshold and delivery method.

About this task

Use this task to add alerts of the SnapShot object.

Procedure

1. Open the SnapShot object in order to select Manage Alerts option.
2. The system shows the Snapshot overview page.

3. Click on Manage Alerts icon.

Gross Sales

0.15 M) and State Washington (67.58%, Rs 0.95 M).

= The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
. * Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023

target Gross Sales Target for Dec-2023.

= ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the

Rs 3.50 M (Dec-2023) - Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7) | Targst
Nov-2023 -vs- Dec-2023 (88.54%) Jj Analyze this in more detail
88.54% « Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
- o Nov-2023 (Rs 539 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M
achieving 88.54% of the set target
Rs539M W Rs350M 9 9
Nov-2023 Rs 3.95 M Dec-2023 « The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

Smarten =[P a =]+ &2
I SnapShot_GrossSales | '%% B R & Y B D CAORE ]
‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

SNAPSHOT PAGE-MANAGE ALERTS

4. The system displays the Manage Alerts dialog box.
5. Click the Plus icon to add alert.

& Manage Alerts

! 0 2, | Page1 of O 1= Created «

CLOSE
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MANAGE ALERTS DIALOG BOX-ADD ALERT

6. The system displays the Add alerts dialog box. You can specify the parameters as per
requirement.

L Add alerts

Name

Alert-2

i
Active

- Condition M

U alert condition @

| Either good or bad ancmaly "
L

Anomaly aleri threshold
® Percentage (%) ) Absolute (Rs)

10.0

v Delivery method

I m CANCEL

o e Fd -

ADD ALERT DIALOG BOX

o Name: Specify the name of the alert.
e Active: By default, the alert is in Active status. You can keep it active or inactivate by
unchecking the box.

A Add alerts

Name

Alert-2

Active

ADD ALERT-NAME-STATUS

e Alert Condition: Select an alert condition in case you want an alert on a good anomaly, a bad
anomaly or both or otherwise. When a target variable is selected, the Alert condition drop-
down list will mention the target conditions at the bottom of the list.

© 2025, Smarten Visit us at www.smarten.com
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Alert condition @

Either good or bad anomaly v

Good anomaly

Bad anomaly

Either good or bad anomaly

Above target )

Below target p

Above average of last X periods ):

Below average of last X periods

ADD ALERT - SELECT ALERT CONDITION

e Anomaly alert threshold: Select the desired radio button (Percentage (%), Absolute (Rs)) for
an Anomaly alert threshold. When the specified threshold is breached, the system will send
an alert notification.

Anomaly aleri threshold
® Percentage (%) ) Absolute (Rs)

10.0

v Delivery method

m CANCEL

ADD ALERT-SELECT ALERT THRESHOLD

e Delivery method: Select the desired option to choose the alert notification delivery mode.
You can either select by email and in-app or in-app only (this option remains selected by
default).

o Select Recipients: Select the desired radio button. You can select —All users who have
permission to view this SnapShot. When you choose - Select Specific Users:
=  Filter the recipients by using groups and A-Z filters. System displays list of users as
per access rights policy defined by the Administrator.
= Drag and drop the users from the Available users list to Selected users list. You can
deselect by moving the users back from the Selected users.
e Click OK.

© 2025, Smarten Visit us at www.smarten.com
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A Add alerts

Name

Alert-1

Active
» Condition m

= Delivery method

[C] By email In-app nofification

K
Select recipients

_+ All users who have view permission fo this snapshot @  Select specific users
All i
Available users Selected users

L+ e

I Dana Smith -

m CANCEL

ADD ALERT-SELECT DELIVERY METHOD

4.1.2 Edit Alerts

When the alert is added, you can edit by making changes in the previously selected parameter(s).

About this task
Use this task to edit alerts of the SnapShot object.

Procedure

1. Open the SnapShot object in order to select Manage Alerts option.
2. The system shows the Snapshot overview page.

3. Click on Manage Alerts icon.
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Smarten

I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Monthly

’-’a:;:gﬂi-l-r}el

S%HHE’;«YE-D#@«-—-‘

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

AnnmalySnapShm@‘ Comparison | Contribution | Volatility () | Target

Nov-2023 -vs- Dec-2023 (88.54%) JJ

88.54%
Rs5.39 M Q Rs 3.50 M
Now-2023 Rs3.95M Dec-2023
* . : % .
L . . . .

Analyze this in more detail. -

= Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
achieving 88.54% of the set target

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M).

= The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving

the target Gross Sales Target for Dec-2023.

= ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the

target Gross Sales Target for Dec-2023.

SNAPSHOT PAGE — SELECT MANAGE ALERTS TO EDIT

The system displays the Manage Alerts dialog box.

5. Check the box against the alert that you want to edit.

6. Click on Edit icon.

A Manage Alerts

[+] ¢ zos @ i

=
@
7+

NAME LAST EXECUTION

Search Q | Page1 of 1 1w Created a

STATUS CREATED UPDATED

Dana Smil
Active

Active

MANAGE ALERTS-SELECT EDIT

7. The system displays the Edit alerts dialog box. Change the values and options as per

requirement.

8. Click OK. The system successfully edits the alert.

© 2025, Smarten
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A Edit alerts

Name

Alert-2
Active
- Condition
1 Alert condition @

Either good or bad anomaly

Anomaly aleri threshold
® Percentage (%) ) Absolute (Rs)

10.0

v Delivery method

I m CANCEL

e e

4.1.3 Delete Alerts

EDIT ALERTS DIALOG BOX

You can delete the alerts at any time through Manage Alerts section.

About this task

Use this task to edit alerts of the SnapShot object.

Procedure

1. Open the SnapShot object in order to select Manage Alerts option.

2. The system shows the Snapshot overview page.

3. Click on Manage Alerts icon.

Smarten

I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Month

;;;:9n=+;61

cwpmaye[i]eo

‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7) | Targst

Nov-2023 -vs- Dec-2023 (88.54%) J}.

88.54%
Rs5.39 M g, Rs 3.50 M
Now-2023 Rs 3.95M Dec-2023
. * * -
[ ] . L .

Analyze this in more detail

= Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
achieving 88.54% of the set target

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M).

The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving

the target Gross Sales Target for Dec-2023.

= ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the

target Gross Sales Target for Dec-2023.

SNAPSHOT PAGE — SELECT MANAGE ALERTS TO DELETE

4. The system displays the Manage Alerts dialog box.

5. Check the box against the alert that you want to delete.

6. Click on Delete icon.

© 2025, Smarten
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_— e
A Manage Alerts
0 ra . .t q 2 Q| Page1 of 1 1 - Created «
NAME LAST EXECUTION STATUS CREATED UPDATED
j Alest-1 Active e Em pEmeEmn
| 7 Alert-2 1 Active Da:isn;“t— 5:46:58 Da:ietmi G4
MANAGE ALERTS-SELECT DELETE
7. The system displays the Delete dialog box to confirm whether you want to delete the alert.
8. Click YES. The system successfully deletes the alert.

0 # " g

& Manage Alerts | Delete

Are you sure you want to Delete?

Page 1 of 1 1« Created

CREATED UPDATED

Alert-1

v Alert-2

CLOSE

Active

Active

4.2 Notifications

DELETE ALERTS DIALOG BOX

Smarten SnapShot generates alert notification as per criteria specified in the alert configuration.

Users can get in-app notification or email as per configuration. Notification provides a brief summary

of the target KPI with a rise and fall percentage. Users can click on the notification and open a

detailed SnapShot view for further analysis.

About this task

Use this task to check notifications of the SnapShot object.

Procedure

1. Open the SnapShot object in order to view Notifications.

2. The system shows the Snapshot overview page.
3. Click on Notifications icon (bell icon).

Smarten
I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Month

L\Bﬁi-ﬁi_—:l

® B R & Y B s "0 8

‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7) | Targst

Nov-2023 -vs- Dec-2023 (88.54%) |}

88.54%
Rs 539 M Rs 3.50 M
Nov-2023 RS% M Dec-2023
* . e ' o e
. .. .

Analyze this in more detail.

« Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 539 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M
achieving 88.54% of the set target

« The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M)

= The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

» ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving

the target Gross Sales Target for Dec-2023

= ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the

target Gross Sales Target for Dec-2023.
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SNAPSHOT PAGE - NOTIFICATION ICON

4. The system displays the Notifications window. You can click on any of the notifications and get a
SnapShot view accordingly.

5 a o _— L] B
- aa = m || &
Motifications
SnapShot down by 0.36% (0.02 M)
Snap Shot for Feb-2023 (5.18 M) were significantly down by 0.26%
o (18.582.88) as compared to Jan-2023 (5.21 M).
0.36%
Gross Sales down by 35.10% (Rs 1.89 M)
5 Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by
35 1 0",-'" 35.10% (Rs 1,890.823.67) as compared to Nov-2023 (Rs 5.28 M).
] (1]
23 (I
SNAPSHOT NOTIFICATION
Note:

The Smarten web app provides in-app notifications from the web interface, and the Smarten
mobile app supports push notifications for SnapShot alerts.

5 Operations on SnapShot

In Smarten SnapShot, a user can apply different tools to add, delete or edit various properties and
functions as per requirement. Like any Smarten object, you can refresh, restore, save, filter, manage
alerts and perform other functions.

5.1 Refresh SnapShot

This option is used to update SnapShot data from its source.

About this task
Use this task to refresh the SnapShot object.
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Procedure

1. Open the SnapShot object.

2. The system shows the Snapshot overview page.
3. Click on Refresh icon on the SnapShot toolbar.

Welcome to Facebo.. M Gmail: Email from G... W1 Idea Cellular - Cell... O YouTube [B® Maps [ News M Gmail [N JLPTGRAMMAR QU.. @ NASA on Sanskrit &.. » 3 Al Bookmarks

Smarten

I SnapShot_GrossSales

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:25:35

Gross Sales

Rs 350 M (Dec-2023) - Mortih Anomaly SnapShot (7) | Comparison | Contribution | Volatiity @) = Target
Nov-2023 -vs- Dec-2023 (88.54%) Q Analyze this in more detail
88.549 + Gross Sales for Dec-2023 (Rs 350 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
" o Nov-2023 (Rs 5.3% M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
Rs5.39 M & Rs 3.50 M achieving 88.54% of the set target
Nov-2023 Rs 395 M Dec-2023 + The major drop in Gross Sales in Dec-2023 was observed in ProduciCategory Snacks (76.03%, Rs
0.15 M) and State Washington (67.58%, Rs 0.95 M),
. m . « The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
ot e . e Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023.

» ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the
target Gross Sales Target for Dec-2023.

SNAPSHOT - REFRESH ICON

5.2 Restore SnapShot

You can use this option to restore the last saved version of SnapShot without loading fresh data from
dataset.

About this task
Use this task to restore the SnapShot object.

Procedure

1. Open the SnapShot object.

2. The system shows the Snapshot overview page.
3. Click on Restore icon on the SnapShot toolbar.

Welcome to Facebo.. M Gmail: Email from G... W1 Idea Cellular - Cell... O YouTube [B® Maps (8 News M Gmail [N JLPT GRAMMAR QU.. @ NASA on Sanskrit &.. » 3 AllBookmarks

Smarten

I SnapShot_GrossSales

SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:25:35

Gross Sales

Rs 350 M (Dec-2023) - Month Anomaly SnapShot (7) | Comparison | Contribution | Volatility (7) = Target
Nov-2023 -vs- Dec-2023 (88.54%) Q Analyze this in more detail
88 540/ » Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
. o Nov-2023 (Rs 5.39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M,
Rs 539 M G Rs 3.50 M achieving 88.54% of the set target
Nov-2023 Re 395 M Dec-2023 + The major drop in Gross Sales in Dec-2023 was observed in ProduciCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M).

» The majer rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
- . ® . Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

« ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023.

» ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the
target Gross Sales Target for Dec-2023.

SNAPSHOT - RESTORE ICON

5.3 Save

You can either create and save a new SnapShot or modify and save an existing SnapShot.
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About this task

Use this task to save the existing/new SnapShot object.

Procedure
1. Open the SnapShot object.

2. The system shows the Snapshot overview page.

3. Click on Save icon on the SnapShot toolbar.

Gross Sales

Rs 3.50 M (Dec-2023) - Month

Welcome to Facebo... M Gmail: Email from G.. W Idea Cellular - Cel O YouTube [B® Maps [ News M Gmail [J] JLPTGRAMMARQU.. @ NASA on Sanskrit & » [ All Bookmarks
Smarten = +a2
I SnapShot_GrossSales TS ORI AN -]

‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

AnomalySnapShot@|Comparisan Contribution | Volatility (7) | Target

Nov-2023 -vs- Dec-2023 (88.54%) I}

88.54%
Rs 5.39 M Rs 3.50 M
Nov-2023 Rs3.95M Dec-2023
b . - o .., o T o .

Analyzs this in more detail

« Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 5 39 M) but failed to achieve the Dec-2023 target Gross Sales Target of Rs 3.95 M
achieving 88.54% of the set target

« The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M)

» The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

ProductCategory Bakery (270.87%) and State Ohio (196.64%) were the most successful in achieving
the target Gross Sales Target for Dec-2023

« ProductCategory Tea (13.77%) and State Arkansas (63.43%) were the least successful in achieving the

target Gross Sales Target for Dec-2023

SNAPSHOT-SAVE - SAVE AS ICON

The system displays the newly saved SnapShot.

4. You can use Save as option to save a copy of an existing SnapShot with a new name by following
the Procedure of Save given above. The system displays the Save as dialog box.

e Inthe Name field, enter a name.

e In the Select Folder box, choose a folder.
e Click OK.

© 2025, Smarten
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Mame

) Save as

Select folder

B My folders

& Repository
I Audit Logs Analytics
B Eusiness

wr Demo App

Complex Reporis [
Dashboard Cbjects
Sales Analytics i
Sales KPls |
SmartenView

SnapShot Demo

CANCEL

The system creates a copy of

5.4 SnapShot Refresh

SNAPSHOT - SAVE AS DIALOG BOX

an existing crosstab with a new name.

Configuration

You can use this option to configure refresh feature. The system provides you an option to refresh

on dataset rebuild or you can

About this task

customize by choosing to schedule the frequency to refresh.

Use this task to configure refresh feature of the SnapShot object.

Procedure

1. Open the SnapShot object.
2. The system shows the Snapshot overview page.
3. Click on SnapShot Refresh Configuration icon on the SnapShot toolbar.

Smarten

I SnapShot_GrossSales

Gross Sales

Rs 3.50 M (Dec-2023) - Month
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‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

AnnmalySnapShm@‘ Comparison | Contribution | Volatility (7)

Nov-2023 -vs- Dec-2023 (35.10%) J}.

35.10%
Rs 539 M
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. ..

Analyze this in more detail

= Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
Nov-2023 (Rs 5.39 M).
Rs 3.50 M » The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs
Dec-2023 0.15 M) and State Washington (67.58%, Rs 0.95 M).
- « The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
e Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M)

SNAPSHOT-REFRESH CONFIGURATION ICON

The system displays SnapShot refresh configuration dialog box.

4. Selectthe desired radio b

© 2025, Smarten
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5. By default, Refresh SnapShot on cube/dataset rebuild is selected. This implies whenever the
cube/dataset is updated, the SnapShot object will be refreshed immediately.

£ SnapShot refresh configuration

Data: Sales Dataset (Cache)

® Refresh SnapShot on cube/dataset rebuild ) Custom

Active

m CAMCEL I

SNAPSHOT-REFRESH CONFIGURATION DIALOG BOX

6. If Custom is selected, you can select an option from the Scheduler frequency to specify the
frequency for task execution. You can also select Start time of the day as per requirement.
7. Click OK.

B SnapShot refresh configuration

Data: Sales Dataset (Cache)

) Refresh SnapShot on cube/dataset rebuild ® Custom

Acfive

= Scheduler frequency |
[ | By minute W

Every 5 %  Minutes

¢ Start time |

; m CANCEL !

SNAPSHOT REFRESH CONFIGURATION-CUSTOM DIALOG BOX

The system will display the updated SnapShot object accordingly.

5.5 SnapShot Filters

You can use this option to insert filters for the SnapShot object

About this task
Use this task to apply filters on the SnapShot object.

Procedure
1. Open the SnapShot object.
2. The system shows the Snapshot overview page.
3. Click on Filters icon on the SnapShot toolbar.
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Smarten
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Gross Sales
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Analyze this in more detail

+ Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1 89 M) as compared to

Nov-2023 (Rs 5.39 M)

« The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M).

= The major rise in Gross Sales in Dec-2023 was observed in PreductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

SNAPSHOT - FILTERS ICON

4. The system will display the Add dataset/cube data filter dialog box to add filters.
e Select the desired radio button. By default, Filter is selected.
e Select the Column, Operator and Value (Criteria based on). Click ADD.
o The system will add the preview of the filters. You can choose to edit or delete the added
filters.

e Once filters are selected as per requirement, click APPLY to apply the filters on SnapShot.

Y Add dataset/cube data filter

® Filter 1 Expression

Column

ProduciCategory | 2

Criteria baged on

Lizt of Values 4

ProductCategory (Al

Bl s

Column

Fmmm

Lmmmmcem e e

Expression

ProductCategory = Alcoholic Drinks, Bakery, Confectionary, Cool Drinks, Fruit Juices Hea

[th Drinks,lce Cream,Snacks, Tea

[ Use this filter acrozs all objects of Sales Dataset dataset

CANCEL

Operator

im ProductCategory =

Value

Alcoholic Drinks, Bak... # W

SNAPSHOT - FILTER DIALOG BOX

e You can also select Expression option to add filters as per requirement.

o You can type the expression or select the desired options from Dimension Values,

© 2025, Smarten
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Once the expression is finalized, click APPLY.

Y Add dataset/cube data filter

) Filter

= -
® Expression

Fxpression

ProductCategory

Functions

State

Salesity
CostofGoods
ListPrice
SalesPrice

[ Use this filter across all objects of 5

APPLY CANCEL

Arithmetic

abs
ceil
exp
fact
floor
log
logTen

MAY

dles Dataset dataset

Operators

5.6 Export SnapShot

SNAPSHOT-FILTER-EXPRESSION DIALOG BOX

SnapShot can be exported to PDF format for optimal interoperability with other business
applications.

About this task
Use this task to export the SnapShot object.

Procedure

1. Open the SnapShot object.
2. The system shows the Snapshot overview page.
3. Click on Export icon on the SnapShot toolbar.
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Gross Sales

Rs 3.50 M (Dec-2023) - Anomaly SnapShot () | Comparison | Contribution | Volatility )
Nov-2023 -vs- Dec-2023 (35.10%) |} Analyze this in more detail
35.10% = Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
- 1UVe Nov-2023 (Rs 5.39 M)
Rs 5.39 M 5 Rs 3.50 M « The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs
hov-2023 Dec-2023 0.15 M) and Stats Washington (67.58%, Rs 0.95 M)
. = The major rise in Gross Sales in Dec-2023 was observed in PreductCategory Confectionary (63.35%,
. - o — Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).
. . o .

. [ 2 [yl . g

Smarten &2
ISnapShot_GrossSales % 8B R Y A | @ = B
‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

SNAPSHOT - EXPORT ICON

The system displays the Export dialog box.

4. Select the context variable(s) and click OK.

[+ Export

@ PDF

Select context variable(s)

L+ = }a
ProduciCategory + |
Siate + “1

T oW TeN [ ] ummmnm)

SNAPSHOT - EXPORT DIALOG BOX

The system will export the SnapShot object accordingly.

5.7 Manage Alert

You can use this option to manage or configure alerts with desired threshold conditions to be
notified when the KPI breaches a given threshold condition. To know more about how to Manage
Alerts, please check the reference below.

Reference: User Manual > SnapShot > Alerts and Notifications > Manage Alerts

5.8 Object information

Object information displays information about object metadata and various operations applied on
SnapShot.

About this task
Use this task for object information about the SnapShot object.
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Procedure

1. Open the SnapShot object.

2. The system shows the Snapshot overview page.

3. Click on Object Information icon on the SnapShot toolbar.

Smarten =[P #] =+ a1

ISnapShotﬁGmssSales c|'e BRI T B a l! &

‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

Gross Sales

Rs 3.50 M (Dec-2023) - Monthly Anomaly SnapShot (7) | Comparison | Contribution | Volatility ()

Nov-2023 -vs- Dec-2023 (35.10%) ’ Analyze this in more detail. -

0 = Gross Sales for Dec-2023 (Rs 3.50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to
35.10%

Nov-2023 (Rs 539 M)
Rs5.39 M Q Rs 3.50 M

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

Nov-2023 Dec-2023 0.15 M) and State Washington (67.58%, Rs 0.95 M).
- = The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,
. P . * Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M),
. . 8 L]

SNAPSHOT - OBJECT INFORMATION ICON

4. The system displays the Object information dialog box with various information displayed in the
three tabs, namely General, SnapShot Information and Object Reference as shown below.

() Object Information

| General SnapShot information Object Reference

Name

SnapShot_GrossSales 8

Location

Repository 1
i Created |

Dana Smith , 18-Jul-2024 16:34:12

Updated

admin |, 22-Jul-2024 10:27:34 4

Data

Sales Datasel, Data updated on 22-Jul-2024 10:26:35 iy

SnapShot data 1
H Lastupdated on 22-Jul-2024 10:27-37 1

CLOSE

SNAPSHOT - OBJECT INFORMATION-GENERAL TAB
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(1) Object Information
General SnapShot information Object Reference
= Configuration
Bl
KPI variable expression
sumy{GrossSales) H
Dizplay name for KPI variable J
| Gross Sales
Symbol for KPI variable
R= i
Time dimension
Date
1]
Calendar year 1
o oyes 3
Frequency used for anomaly A
K Monthly 1
Aggregation function used for anomaly
Sum
Mo. of periods for tremd analysis
12
Polarity
High
Context variable(s)
ProductCategory, State
» Data pre-processing
CLOSE
SNAPSHOT - OBJECT INFORMATION-SNAPSHOT INFORMATION-CONFIGURATION TAB
(i) Object Information
General SnapShot information Object Reference
+ Configuration
= Data pre-processing
Mizzing values
Replace
CLOSE
SNAPSHOT - OBJECT INFORMATION-SNAPSHOT INFORMATION-DATA PRE-PROCESSING TAB
(1) Object Information
General SnapShot information Ohbject Reference
-|
CLOSE
p—
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SNAPSHOT - OBJECT INFORMATION-OBJECT REFERENCE TAB

5. Click Close after viewing the information.

5.9 SnapShot Properties

This option is used to edit the properties of existing SnapShot object. You can change the properties

as per requirement.

About this task

Use this task to change the properties of the SnapShot object.

Procedure
1. Open the SnapShot object.

2. The system shows the Snapshot overview page.

3. Click on SnapShot Properties icon on the SnapShot toolbar.

Smarten

I SnapShot_GrossSales

Gross Sales

Rs 350 M (Dec-2023) -

Nov-2023 -vs- Dec-2023 (35.10%) b

35.10%
Rs 5.39 M Rs 3.50 M
Nov-2023 & Dec-2023

S NENENEA A

‘SnapShot updated on 22-Jul-2024 10:27:34 | Data updated on 22-Jul-2024 10:26:35

AnumalySnapShm@ Comparison | Contribution Vo\atility@

Analyze this in more detail

= Gross Sales for Dec-2023 (Rs 3 50 M) were significantly down by 35.10% (Rs 1.89 M) as compared to

Nov-2023 (Rs 5.3% M)

= The major drop in Gross Sales in Dec-2023 was observed in ProductCategory Snacks (76.03%, Rs

0.15 M) and State Washington (67.58%, Rs 0.95 M)

= The major rise in Gross Sales in Dec-2023 was observed in ProductCategory Confectionary (63.35%,

Rs 0.07 M) and State Florida (30.44%, Rs 0.30 M).

SNAPSHOT - SNAPSHOT PROPERTIES ICON

4. To configure the properties, select the tab and enter/select the values in the various fields.

5. Click OK or Cancel.

© 2025, Smarten
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Iz SnapShot properties

Configuration Value format

KPI variable (variable you would like to monitor for anomaly)

sumiGrossSales)

1

Dimension values Functions

Measures -
SalesQiy

CostofGoods

ListPrice ;
SalesPrice ;;::l:-
Target fact

|| | GrossSales floor
Dimension log
ProductCategory logTen
Productiame il

Arithmetic

abs

Dizplay name for KPI variable

Gross Sales

Symbol for KPI variable
Rs

m CANCEL

b
Operators

VERIFY EXPRESSION

SNAPSHOT-SNAPSHOT PROPERTIES DIALOG BOX-CONFIGURATION

s} SnapShot properties

Configuration Value format

Comma separator
Comma format

1,234 567 W

Digits after decimal point
H 2 b
Negative number format

-1234 W

Adjusted digits

(Auto) w Show suffix

m CANCGEL

et

x o e

O Oy TR W I

SNAPSHOT-SNAPSHOT PROPERTIES DIALOG BOX-VALUE FORMAT

6 Product and Support Information

Find more information about Smarten and its features at www.smarten.com

Support: support@smarten.com

Sales: sales@smarten.com

Feedback & Suggestions: support@smarten.com
Support & Knowledgebase Portal: support.smarten.com

Visit us at www.smarten.com
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